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1. The survey: some methodological 
 

In order to better implement the various activities foreseen in the VSAV project, Partner 1 has 
carried out a survey across the four partner countries: Austria (AT), Germany (DE), Italy (IT) and 
Romania (RO).  

The main objective of the survey was to 
of opportunities and risks – of a non representative sample of European adolescents. 
important sub-objective, we also wanted 
family in supervising/controlling the online activities of their children. Finally, as a complement to 
this educational framework, we also considered a group of teachers, surveying their private and 
professional uses of the Internet, 
parents) their awareness of how Internet is actually

As said, the survey was carried out across the four partner countries 
three different samples:  

- 377 adolescents selected according to two main characteristics: the age (
and the time spent on the Internet 
phase of the project included activities with a videogame, we decided to establish
70:30, that is 70 boys and 30 girls per country
usually much more attracted by videogames than the latter

                                                           
1 With the partial exception of Germany, partners reached the total sample: AT 100 (70 males
females-27 males), IT 98 (63 males-35 females), RO 96 (63 males
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odological notes 

In order to better implement the various activities foreseen in the VSAV project, Partner 1 has 
carried out a survey across the four partner countries: Austria (AT), Germany (DE), Italy (IT) and 

ive of the survey was to identify the Internet uses and behaviors 
of a non representative sample of European adolescents. 

, we also wanted to take into consideration the role parents
n supervising/controlling the online activities of their children. Finally, as a complement to 

this educational framework, we also considered a group of teachers, surveying their private and 
professional uses of the Internet, their “Internet culture” so to speak, as well as (just like with 
parents) their awareness of how Internet is actually used by their students.  

As said, the survey was carried out across the four partner countries of the project 

selected according to two main characteristics: the age (
and the time spent on the Internet (at least 2 hours). As for the gender, 
phase of the project included activities with a videogame, we decided to establish

30, that is 70 boys and 30 girls per country, given that studies indicate
usually much more attracted by videogames than the latter1.   

With the partial exception of Germany, partners reached the total sample: AT 100 (70 males
35 females), RO 96 (63 males-33 females). 
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ctivities among  

 

In order to better implement the various activities foreseen in the VSAV project, Partner 1 has 
carried out a survey across the four partner countries: Austria (AT), Germany (DE), Italy (IT) and 

y the Internet uses and behaviors – both in terms 
of a non representative sample of European adolescents. As an 

to take into consideration the role parents play within the 
n supervising/controlling the online activities of their children. Finally, as a complement to 

this educational framework, we also considered a group of teachers, surveying their private and 
speak, as well as (just like with 

of the project and included 

selected according to two main characteristics: the age (14-16 years old) 
As for the gender, since the following 

phase of the project included activities with a videogame, we decided to establish a ratio of 
given that studies indicate that the former are 

With the partial exception of Germany, partners reached the total sample: AT 100 (70 males-30 females), DE 76 (49 



 

 

- 528 parents with no particular selection criteria, except that of belonging to 
household of the adolescents’ sample. Although we did not manage to collect compiled 
questionnaires from both parents
maintain a strict correspondence between parent/adolescent belonging to the sa
unit so as to have the possibility to analyze adolescents’ behaviors also in conjunction with 
their parents’ modes of intervention

- 178 teachers whose only selection criterion 
is to students of the same age group of our adolescents’ sample

These three samples have been 
aiming at “typological” and non statistical representativeness. Hence, 
no statistical inferences from them 
to generate descriptive/exploratory comments about the sample itself and also develop 
ideas/hypotheses that can be more 
and convenient. Finally, in case of applied social research 
unfeasible/impractical to conduct probability sampling.

Therefore, despite the fact that no 
valuable as it can be very informative about the subjects who 
characteristics, attitudes and behaviors. 
representativeness, but rather at constructing a sociol
variety of the population. 

Although they deal in general 
one for each sample, asking partners to self

The adolescents’ questionnaire 
- The section on Internet meant 

kind of technological devices employed, 
etc.; 

- The section on Competen
perceived and as actually 

- The section on Mediation 
the modes of intervention/supervision/control of their 
regards to their Internet uses and activities

- The section on Internet risks 
paedopornography, c) meeting with strangers first met on the Internet
dangerous websites, and aimed at collecting data about 
of involvement, how “bothering” they were, the adolescents’ reaction, the kind of help they 
look for, if any…) 

The questionnaires for parents and teachers were similar. They both have some questions about 
the interviewee’s socio-demographical chara
some questions about Internet risks and 
experiences their children/students may have had. 
campaign, we included a final series of questions concern
opportunities and risks and the channels through t
use of the Internet. Only the questionnaire for parents has a further section on 
mirrors to the one we included in the adolescents’ questionnaire so as to compare how children and 
parents belonging to the same family unit interact with regards certain issues. 

                                                           
2 With the partial exception of Germany, a
adolescent both belonging to the same family unit: 
3 With the partial exception of Germany, a
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with no particular selection criteria, except that of belonging to 
household of the adolescents’ sample. Although we did not manage to collect compiled 
questionnaires from both parents (with the exception of Romania), we did 
maintain a strict correspondence between parent/adolescent belonging to the sa

so as to have the possibility to analyze adolescents’ behaviors also in conjunction with 
their parents’ modes of intervention2.  

only selection criterion was that of teaching in a secondary school, that 
the same age group of our adolescents’ sample3. 

been chosen according to a non probabilistic sampling procedure 
aiming at “typological” and non statistical representativeness. Hence, it must be borne in 

them to the entire population are possible. Yet they can be quite useful 
to generate descriptive/exploratory comments about the sample itself and also develop 

more systematically tested later. Secondly, they 
and convenient. Finally, in case of applied social research – as it is ours 
unfeasible/impractical to conduct probability sampling. 

espite the fact that no inferences beyond our samples are possible, our 
valuable as it can be very informative about the subjects who most probably 
characteristics, attitudes and behaviors. Again, we’re not aiming at some kind of statistical 
representativeness, but rather at constructing a sociological typology that means to illustrate the 

Although they deal in general with the same issues, we prepared three different questionnaires, 
one for each sample, asking partners to self-administer them to subjects.  

e included 4 sections: 
meant to collect data about their Internet uses and behaviors

kind of technological devices employed, the place of access, the contact with other users, 

Competence meant to collect data about their level of competence
 possessed; 

tion meant to know the opinions/knowledge adolescents have about 
the modes of intervention/supervision/control of their parents (and partly teachers) with 
regards to their Internet uses and activities; 

Internet risks was sub-divided into a) cyberbullying
paedopornography, c) meeting with strangers first met on the Internet

us websites, and aimed at collecting data about these kinds of experiences (
how “bothering” they were, the adolescents’ reaction, the kind of help they 

for parents and teachers were similar. They both have some questions about 
demographical characteristics and their uses of the Internet

some questions about Internet risks and the knowledge they have about the poss
experiences their children/students may have had. In order to get some ideas for future promotional 

final series of questions concerning their opinion about Internet 
opportunities and risks and the channels through they get (or wish to get) information 
use of the Internet. Only the questionnaire for parents has a further section on 
mirrors to the one we included in the adolescents’ questionnaire so as to compare how children and 
parents belonging to the same family unit interact with regards certain issues. 

Germany, all partners managed to reach the total sample, that is 
both belonging to the same family unit: AT 102, DE 77, IT 150, RO 189.  

With the partial exception of Germany, all partners managed to reach the total sample: AT 50
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with no particular selection criteria, except that of belonging to the same family 
household of the adolescents’ sample. Although we did not manage to collect compiled 

, we did make sure to 
maintain a strict correspondence between parent/adolescent belonging to the same family 

so as to have the possibility to analyze adolescents’ behaviors also in conjunction with 

was that of teaching in a secondary school, that 

chosen according to a non probabilistic sampling procedure 
it must be borne in mind that 

Yet they can be quite useful 
to generate descriptive/exploratory comments about the sample itself and also develop new 

are quick, inexpensive 
as it is ours – it is often 

are possible, our survey is still 
most probably have very similar 

, we’re not aiming at some kind of statistical 
that means to illustrate the 

e prepared three different questionnaires, 

to collect data about their Internet uses and behaviors, the 
the contact with other users, 

level of competence, both as 

meant to know the opinions/knowledge adolescents have about 
parents (and partly teachers) with 

divided into a) cyberbullying, b) sex and 
paedopornography, c) meeting with strangers first met on the Internet, d) contact with 

these kinds of experiences (the level 
how “bothering” they were, the adolescents’ reaction, the kind of help they 

for parents and teachers were similar. They both have some questions about 
and their uses of the Internet.  There are also 

the knowledge they have about the possible unpleasant 
In order to get some ideas for future promotional 

their opinion about Internet 
hey get (or wish to get) information on the safer 

use of the Internet. Only the questionnaire for parents has a further section on Mediation that 
mirrors to the one we included in the adolescents’ questionnaire so as to compare how children and 
parents belonging to the same family unit interact with regards certain issues.  

ll partners managed to reach the total sample, that is at least one parent per 

: AT 50, DE 29, IT 49, RO 50.  



 

 

Table 1 below illustrates the dimensions and variables 

Table 1 

Dimensions  Variab

Socio-
demographical 
characteristics 

Gender 
Age 
Qualification 
Composition of the family unit 
Discipline taught 
Years of teaching

Internet uses 
and activities 

Technologies used for accessing the 
Internet  
Places from where access
First access to the Internet 
Frequency of use
Kind and frequency of activity 
Online contacts 
Opinion about the 
advantages/disadvantages of the Internet 
Profile on a social network 
Personal information included in the 
profile  
Use of the Internet in teaching activities 

Competence  
Level of competence (perceived) 
Level of competence (real)

Mediation 

How much parents know about their 
children’s Internet uses
How much children wish their parents’ 
knew about their Internet uses 
Intervention and advice from parents for 
a safer use of the Internet 
Parents’ supervision of children’s 
behaviors  on the Internet 
Use of devices for Internet control 
Teachers’ advice on the safer use of the 
Internet  

Internet risks  

Frequency of occurrence
Modes of occurence 
Opinion about level of “bother”
First thing done 
Person/s to confide in if 

 
2. Young people and the Internet

 
2.1.The profile of the young cybernaut 

 
Our survey shows that 87,3% 

once or twice a week and only 2,7% 
difference of any kind has been o
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Table 1 below illustrates the dimensions and variables we surveyed with the tools just 
 

Table 1 – Dimensions and variables of the survey 
 

Variables Adolescents Parents
X 
X 
 

Composition of the family unit   
Discipline taught   
Years of teaching  
Technologies used for accessing the X 

Places from where accessing the Internet X 
First access to the Internet  X 
Frequency of use X 
Kind and frequency of activity  X 

 X 
Opinion about the 
advantages/disadvantages of the Internet  

X 

Profile on a social network  X 
Personal information included in the X 

Use of the Internet in teaching activities   
Level of competence (perceived)  X 
Level of competence (real) X 
How much parents know about their 
children’s Internet uses 

X 

How much children wish their parents’ 
knew about their Internet uses  

X 

Intervention and advice from parents for 
a safer use of the Internet  

X 

Parents’ supervision of children’s 
behaviors  on the Internet  

X 

for Internet control   
Teachers’ advice on the safer use of the 

X 

Frequency of occurrence X 
Modes of occurence  X 
Opinion about level of “bother” X 

 X 
confide in if “bothered” X 

Young people and the Internet 

The profile of the young cybernaut  

87,3% of the adolescents’ sampled uses Internet on a daily basis
2,7% once or twice a month, or less. With this 

difference of any kind has been observed among the involved countries (see Table 2)
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h the tools just described.  

Parents Teachers  
X X 
X X 
X  
X  
 X 
 X 

X X 

X X 
  

X X 
X X 
  

X X 

  
  

 X 
X X 
  
  

  

X 
 

X 
 

X  
 X 

X X 
  

X X 
  
  

of the adolescents’ sampled uses Internet on a daily basis, 7,3% 
With this regard, no particular 

(see Table 2).  



 

 

 
Almost half of the adolescents we interviewed (

first time when they were between 
Austria and raises at 56,6% for 
access in a pre-school age. Usually, males are more precocious, although no significant gender 
differences emerge. 

On the average, adolescents spend on the Inte
school day, a bit less for the Austrians, 
and even more for the Romanians (3 hours and a half/4 hours). Time spent on the Internet on a 
normal non-school day increases: about 3 
hours for the Germans and up to 7 hours for 

 
If we analyze the distribution across different time ranges, we observe some 

among the sample of European adolescents we interviewed
moderate users (42,0% accesses 
hours) as compared with the other three countries, 
on the Internet more than 3 hours in a normal school
22,0% of the Austrian and 24,7% 
with the Austrians). 

Table 3 

Gender
Male
Female
Total
Male
Female
Total
Male
Female
Total
Male
Female
Total
Male
Female
Total

Country code 
AT

DE

IT

RO 

Total

Less than once a month
Once or twice a month
Once or twice a week
Every day or almost every day
Don't know/Can't remember
Total
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f the adolescents we interviewed (42,6%) says they accessed the Internet for the 
between 6 and 10 years old: this percentage decreases at 

for Romania. Only a 3,8% of respondents say
Usually, males are more precocious, although no significant gender 

pend on the Internet between 2 hours and a half/
Austrians, the Germans and the Italians (2 hours/2 hours and a half)

Romanians (3 hours and a half/4 hours). Time spent on the Internet on a 
school day increases: about 3 hours and a half for the Italians and 
Germans and up to 7 hours for the Romanians (see Table 3).  

If we analyze the distribution across different time ranges, we observe some 
among the sample of European adolescents we interviewed. The Austrians seem to be 

 the Internet for less than 1 hour per day and 
as compared with the other three countries, especially the Romanians: 

on the Internet more than 3 hours in a normal school day (as compared with 
24,7% of the Germans) and only 14,0% less than 1 

Table 3 – Time spent on the internet (mean)

134,85
143,45
137,47
188,81
137,29
155,84
141,21
137,88
140,00
216,00
241,88
225,00
166,58
162,25
164,84

Time on a normal
school day

Time on a normal

Table 2 - Frequency of use 

3
7

27 
324
10 
371

Every day or almost every day

Frequency
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they accessed the Internet for the 
6 and 10 years old: this percentage decreases at 30,0% for 

Only a 3,8% of respondents says they had their first 
Usually, males are more precocious, although no significant gender 

rnet between 2 hours and a half/3 hours in a normal 
Italians (2 hours/2 hours and a half), 

Romanians (3 hours and a half/4 hours). Time spent on the Internet on a 
Italians and the Austrians, about 4 

 

If we analyze the distribution across different time ranges, we observe some interesting trends 
Austrians seem to be the most 

hour per day and 36,0% from 1 to 3 
: 47,0% of them spends 

as compared with 20,0% of the Italians, 
1 hour (28% difference 

198,96 
255,54 
215,63 
285,48 
206,17 
235,11 
213,10 
218,82 
215,22 
411,90 
454,55 
427,36 
272,80 
276,65 
274,36 

Time on a normal
non-school day

,8
1,9 
7,3 
87,3
2,7 

100,0

Percent 



 

 

For the Germans, the Romanians and 
one-to-three-hours modality (see Table 4)

 
These trends are similar in normal non

Austrians, the Germans and the 
Internet for less than 3 hours, while with 
50% of them spends online more than 
(14,0%), the Austrians (20,0%) and 

 
As for the technological devices us

Table 6): 
- the most used devices are PCs 

(71,0%) and mobile phones 
their uses more evenly across the devices listed in the questionnaire

- the less used devices are: 
(15,7%) and the Germans (11,8%), who also slightly use television 
consoles (8,8%); 

Table 5 –Time spent on the Internet

19
19,0%

11,7%
11

11,0%

4,0%
43

11,4%

Count
% 
Count
% 
Count
% 
Count
% 
Count
% 

AT

DE

IT

RO

Country
code

Total

Less than 1 hour

Table 4 –Time spent on the Internet on a normal school 

42
42,0%

15
19,5%

30
30,0%

14
14,0%
101

26,8%

Count
% 
Count
% 
Count
% 
Count
% 
Count
% 

AT

DE

IT

RO

Country
code

Total

Less than 1 hour
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Romanians and the Italians the highest percentages are to be found in the 
(see Table 4). 

normal non-school days too (see Table 5). More than 50% of 
the Italians (more precisely, from 54% to 64%) 

while with the Romanians this percentage drops to 
online more than 5 hours, more than double if compared

) and the Germans (20,8%).  

As for the technological devices used for accessing the Internet, some specificities emerge 

the most used devices are PCs (86,7%) and mobile phones (73,9%) 
and mobile phones (74,0%) for Austria; the Germans and 

their uses more evenly across the devices listed in the questionnaire; 
he less used devices are: laptops shared with the rest of the family

Germans (11,8%), who also slightly use television (11,9%) 

Time spent on the Internet on a normal non-school day

19 45 16 
19,0% 45,0% 16,0%

9 33 19 
11,7% 42,9% 24,7%

11 44 31 
11,0% 44,0% 31,0%

4 23 23 
4,0% 23,0% 23,0%
43 145 89 

11,4% 38,5% 23,6%

Less than 1 hour
More than 1 but

less than 3 hours
More than 3 but

less than 5 hours

 

Time spent on the Internet on a normal school 
day 

42 36 16 
42,0% 36,0% 16,0%

15 43 16 
19,5% 55,8% 20,8%

30 50 17 
30,0% 50,0% 17,0%

14 39 28 
14,0% 39,0% 28,0%
101 168 77 

26,8% 44,6% 20,4%

Less than 1 hour 
More than 1 but

less than 3 hours
More than 3 but

less than 5 hours
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Italians the highest percentages are to be found in the 

 

More than 50% of the 
64%) spends time on the 

Romanians this percentage drops to 27,0%. In fact 
more than double if compared with the Italians 

 

ed for accessing the Internet, some specificities emerge (see 

(73,9%) for Romania; laptops 
Germans and the Italians distribute 

shared with the rest of the family for the Romanians 
(11,9%) and videogame 

school day 

20 100 
20,0% 100% 

16 77
20,8% 100% 

14 100 
14,0% 100% 

50 100 
50,0% 100% 
100 377 

26,5% 100% 

More than 5 
hours Total

Time spent on the Internet on a normal school 

6 100 
6,0% 100%

3 77 
3,9% 100%

3 100 
3,0% 100%
19 100 

19,0% 100%
31 377 

8,2% 100%

More than 5
hours Total



 

 

- as said, mobile phones are used by 
half of the sampled Italians 

- videogame consoles are slightly used by 
followed by the Italians and 
access the Internet); 

- television is used by over 50% of 
from the other partners countries, especially 

- the Austrians and the Germans use mostly 
than PCs (respectively 35,0% and 30,0%
Romanians (86,7%).  

Table 6 – Most used technological devices to access the I

Total respondents (counts): AT:100 ; DE: 67

 
As for the places from which adolescents access the Internet

- over 80,0% of them have access from their bedroom at home, followed by a friend’s house 
(from 73,0% to 76,8%, with the exception of 

- Internet cafès are slightly used by all adolescents (with a minor exception from Romania)
also other public places (again, 

- significantly, 91,0% of the 
Internet from school, quite differently from 

Table 7

Total respondents (counts): AT:100 ; DE: 66

 

The activity most frequently done on the Internet by the adolescents sampled is “visit
social network”: 73,7% of the entire sample does that every day or almost 
percentage raises to 80,3% for the 
for the Austrians and 65,0% for the Romanians
frequently done (every day or almost) in each country

 

Your own PC 
Your own laptop or laptop that you mainly use and can 
take to your own room 
A PC shared with other members of your family
A laptop shared with other members of your family and 
that you cannot take to your own room
A mobile phone 
A games console such as a PlayStation
A television set (TV) 
Other handheld portable devices (iPods, iPhones, etc.)

 

Your bedroom (or other private room) at home 
Living room (or other public room) at home 
At school or college  
In an internet café (cyber-café)  
In a public library or other public place 
At a friend’s home  
At a relative’s home  
When ‘out and about’ ( via a mobile phone, iPod Touch, 
Blackberry, etc.)  
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as said, mobile phones are used by over 70% of the Romanians and 
Italians and Germans (respectively, 51,0% and 49,3%

videogame consoles are slightly used by the Germans (8,8%) and the 
and the Austrians (about 45,0% of respondents said they use it to 

television is used by over 50% of the Romanians (55,1%) and much less by the adolescents 
from the other partners countries, especially the Germans (11,9%); 

Germans use mostly laptops (respectively 71,0% and 64,8%) rather 
than PCs (respectively 35,0% and 30,0%), preferred instead by a 

 
Most used technological devices to access the Internet (% of yes)

otal respondents (counts): AT:100 ; DE: 67-73; IT: 96-99; RO: 89-98.  

places from which adolescents access the Internet, we observe that (see Table 7)
over 80,0% of them have access from their bedroom at home, followed by a friend’s house 

, with the exception of the Romanians: 49,4%); 
Internet cafès are slightly used by all adolescents (with a minor exception from Romania)

again, with a minor exception from Romania);  
the Austrians and 75,7% of the Germans say

, quite differently from the Italians (24,2%) and the 

le 7 – Places where Internet is used (% of yes) 

): AT:100 ; DE: 66-76; IT: 99-100; RO: 87-92.  

The activity most frequently done on the Internet by the adolescents sampled is “visit
he entire sample does that every day or almost 

the Germans and to 84,0% for the Italians, and decreases to 
for the Romanians. If we make a list of the 

every day or almost) in each country (see Table 8), we observe tha

AT DE 

35,0 30,0 
Your own laptop or laptop that you mainly use and can 

71,0 64,8 

A PC shared with other members of your family 46,0 50,0 
A laptop shared with other members of your family and 

take to your own room 
23,0 11,8 

74,0 49,3 
A games console such as a PlayStation 45,0 8,8 

39,0 11,9 
Other handheld portable devices (iPods, iPhones, etc.) 52,0 27,1 

AT DE 
Your bedroom (or other private room) at home  83,0 88,2 
Living room (or other public room) at home  65,0 62,2 

91,0 75,7 
2,0 11,9 

In a public library or other public place  17,0 25,0 
73,0 75,0 
47,0 40,9 

via a mobile phone, iPod Touch, 
61,0 40,3 
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Romanians and the Austrians, and by 
49,3%);  
the Romanians (27,8%), 

respondents said they use it to 

and much less by the adolescents 

(respectively 71,0% and 64,8%) rather 
), preferred instead by a vast majority of the 

(% of yes) 

, we observe that (see Table 7): 
over 80,0% of them have access from their bedroom at home, followed by a friend’s house 

 
Internet cafès are slightly used by all adolescents (with a minor exception from Romania), as 

with a minor exception from Romania);   
Germans says they access the 

the Romanians (30,8%). 

The activity most frequently done on the Internet by the adolescents sampled is “visiting a 
he entire sample does that every day or almost (see Table 10). This 

and decreases to 67,0% 
If we make a list of the three activities most 

we observe that – despite some 

IT RO 

62,6 86,7 

49,5 42,6 

49,0 50,6 

23,5 15,7 

51,0 73,9 
45,8 27,8 
28,9 55,1 
36,1 39,8 

IT RO 
90,0 88,9 
65,7 51,1 
24,2 30,8 
0,0 20,2 
7,1 4,5 
76,8 49,4 
51,5 52,9 

30,3 59,8 



 

 

minor differences from one country to the other 
frequent activity is “watching 
“reading/watching the news” (although 

Table 8 – 

 AT 

I 
Visit a social network 

(67,0%) 
Visit a social network

II Watch videoclips 
(62,0%) 

Use instant messaging 

III Read / watch the news 
(41,0%) 

 
If we look at the last two frequency modalitie

two other specificities emerge: 
- 84,2% of the Germans uses Internet “for work

precisely, 49,4% once or twice a week and 
same: respectively, 46,0% 

- 77,6% of the Romanians “download mu
precisely, 34,7% once or twice a week 
behavior belong to the Italians

The least frequently done activities are: “
“visit a chatroom” (see Table 9). 

 
Table 9 –

 AT 
I Spend time in a virtual 

world  (91,0%) 
Spend

II Make purchases 
(48,0%) 

III Visit a chatroom 
(46,0%) 

 
If we look at other Internet activities done by 

observations (see Table 10): 
-  “Write a blog or an online diary” 

common activities, especially among 
and 80,0%, and 71,4% 
(respectively, 59,2% and 53,0%) 

- “Post photos, videos or music to share with others” 
activity among all respondents
week and 21,2% everyday or almost
22,0% everyday or almost; 

- finally, “post a message on 
week) by the Austrians and 
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country to the other – besides visiting a social network, 
 videoclips”, together with the “use of instant messaging” 

(although in Austria only for 41,0%).  
 

 The most frequently done Internet activities  
 

DE IT 
Visit a social network 

(80,3%) 
Visit a social network 

(84,0%) 
Use instant messaging 

(47,4%) 
Watch videoclips 

(61,0%) 
Watch videoclips 

(46,8%) 
Use instant messaging 

(59,0%) 

two frequency modalities (once or twice a week and 

Germans uses Internet “for work” at least once or twice a week: more 
nce or twice a week and 33,8% every day or almost
46,0% and 14,0%; 

Romanians “download music or films” at least once or twice a week: more 
once or twice a week and 42,9% every day or almost

Italians: respectively, 25,0% and 36,0%. 
The least frequently done activities are: “spend time in a virtual world”, “

.  

– The least frequently done Internet activities 
 

DE IT 
Spend time in a virtual 

world (77,6%) 
Spend time in a virtual 

world (83,0%) 
Play games 

(58,1%) 
Make purchases 

(80,6%) 
Visit a chatroom 

(46,1%) 
Visit a chatroom 

(75,0%) 

other Internet activities done by young cybernauts, we can make the following 

online diary” and “Create a character, pet or avatar” 
especially among the Austrians and the Germans (respectively, 

71,4% and 69,7% say they never do it). The same for 
53,0%) and the Romanians (respectively, 65,0% 

photos, videos or music to share with others” is instead the most frequently done 
all respondents. In particular, 44,4% of the Italians do

everyday or almost; 27,0% of the Romanians once or twice a month and 
everyday or almost;  

a message on a website” is frequently done (every day or once or twice a 
Austrians and the Germans: respectively, 46,0% and 37,8%
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besides visiting a social network, another quite 
use of instant messaging” and 

 

RO 
Watch videoclips 

(82,0%) 
Use instant messaging 

(72,0%) 
Visit a social network 

(65,0%) 

and every day or almost), 

at least once or twice a week: more 
every day or almost. The Austrians do the 

once or twice a week: more 
every day or almost. In this case, a similar 

“make purchases” and 

RO 
Spend time in a virtual 

world (83,0%) 
Make purchases 

(65,3%) 
Visit a chatroom 

(56,0%) 

we can make the following 

a character, pet or avatar” are the least 
Germans (respectively, 79,0%  

The same for the Italians 
65,0% and 38,0%); 

instead the most frequently done 
Italians does it once or twice a 

Romanians once or twice a month and 

(every day or once or twice a 
and 37,8%. 



 

 

Table 10 

Total respondents (counts): AT:100 ; DE: 74-77; IT: 98-100; RO: 98
The “don’t know” column has been omitted since data were always below 9,2%
 

Total respondents (counts): AT:100 ; DE: 74-77; IT: 98-100; RO: 10
The “don’t know” column has been omitted since data were always below 9,5%.
 
 
 
 
 
 

 
Never 

AT DE IT 
For work 6,0 0,0 12,0 
Watch videoclips 4,0 2,6 2,0 
Download music or films 21,0 24,7 11,0 
Read/watch the news 13,0 24,0 14,0 
Send/receive emails 11,0 9,2 31,0 
Visit a social network 10,0 13,2 4,0 
Visit a chatroom 46,0 46,1 75,0 
Use instant messaging 29,0 21,1 11,0 
Play games 42,0 58,1 33,3 
Make purchases 48,0 41,3 80,6 
Spent time in a virtual world 91,0 77,6 83,0 

 
Never

AT DE 
Use a webcam  58,0 51,9
Post a message on a website  13,0 32,4
Write a blog or online diary  79,0 71,4
Post  photos, videos or music to share with others  31,0 40,0
Create a character, pet or avatar  80,0 69,7
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Table 10 – Kind and frequency of Internet activities (%) 

100; RO: 98-100.  
The “don’t know” column has been omitted since data were always below 9,2% 

Table 11 – Other Internet activities (%) 
 

100; RO: 100.  
The “don’t know” column has been omitted since data were always below 9,5%. 

Less than once a month Once or twice a month Once or twice a week
RO AT DE IT RO AT DE IT RO AT DE

 2,0 12,0 1,3 16,0 24,0 21,0 13,0 41,0 37,0 46,0 49,4
0,0 2,0 9,1 6,0 1,0 3,0 9,1 8,0 5,0 26,0 31,2

 0,0 14,0 13,0 8,0 9,2 22,0 19,5 16,0 12,2 24,0 18,2
 16,2 6,0 16,0 11,0 18,2 5,0 18,7 24,0 19,2 31,0 13,3
 8,0 15,0 10,5 12,0 16,0 11,0 21,1 15,0 14,0 34,0 19,7

8,0 3,0 2,6 2,0 7,0 5,0 0,0 1,0 7,0 11,0 3,9
 56,0 3,0 7,9 0,0 18,0 6,0 6,6 4,0 7,0 10,0 13,2
 7,0 9,0 1,3 8,0 8,0 15,0 6,6 7,0 6,0 16,0 19,7
 15,0 9,0 9,5 20,2 11,0 11,0 6,8 16,2 9,0 18,0 8,1
 65,3 20,0 36,0 8,2 20,4 19,0 10,7 4,1 5,1 9,0 6,7
 83,0 5,0 6,6 7,0 4,0 0,0 6,6 2,0 1,0 3,0 2,6

Never Less than once a month Once or twice a month Once or twice a week
 IT RO AT DE IT RO AT DE IT RO AT 

51,9 24,0 38,0 20,0 7,8 33,0 23,0 9,0 28,6 21,0 16,0 7,0 
32,4 42,0 29,0 16,0 4,1 17,0 19,0 20,0 16,2 24,0 12,0 29,0 21,6
71,4 59,2 65,0 7,0 6,5 9,2 8,0 4,0 6,5 10,2 9,0 3,0 
40,0 10,1 23,0 18,0 12,0 11,1 13,0 21,0 28,0 12,1 15,0 14,0 12,0
69,7 53,0 38,0 8,0 11,8 14,0 21,0 5,0 7,9 13,0 12,0 1,0 
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Once or twice a week Every day or almost 
DE IT RO AT DE IT RO 
49,4 26,0 23,0 14,0 33,8 4,0 10,0 
31,2 22,0 11,0 62,0 46,8 61,0 82,0 
18,2 25,0 34,7 17,0 22,1 36,0 42,9 
13,3 19,0 21,2 41,0 20,0 31,0 23,2 
19,7 21,0 22,0 25,0 36,8 20,0 39,0 
3,9 8,0 10,0 67,0 80,3 84,0 65,0 
13,2 7,0 10,0 28,0 17,1 11,0 6,0 
19,7 13,0 6,0 25,0 47,4 59,0 72,0 
8,1 12,1 17,0 17,0 14,9 16,2 45,0 
6,7 2,0 3,1 0,0 1,3 3,1 4,1 
2,6 2,0 6,0 0,0 2,6 3,0 4,0 

Once or twice a week Every day or almost 
DE IT RO AT DE IT RO 
6,5 15,0 9,0 3,0 2,6 5,0 6,0 
21,6 6,0 13,0 17,0 16,2 9,0 20,0 
5,2 10,2 5,0 3,0 10,4 8,2 7,0 
12,0 44,4 27,0 12,0 6,7 21,2 22,0 
2,6 9,0 10,0 1,0 1,3 5,0 13,0 



 

 

 
As for social networks, 88,1% 

site, with no significant gender differences
Italy and 90,0% in Romania and decreases t

If we look at the national peculiarities regarding the continuum 
network profile set, we have the following findings

- Romania: 40,9% has a private
- Germany: 52,4% public and 

- Italy: 63,4% private and 11,8% public
- Austria: 73,5% private and only 8,4% public

Regarding the information published on the 
gives out personal information such as photos, last name, the school attended or the age, etc. 
quite lower percentage gives out 
one’s own privacy. The Romanians are 
address (as compared to 14,7% of 
15,9% their phone number (as compared to 

As a further confirmation of the “ope
regarding the kind of contacts they have on the Internet

Count

 

%
Count
%
Count
%
Count
%

Count
%

AT

DE

IT

RO

Country 
code

Total 

Table 12 

AT

DE

IT

RO

Country 
code 

Total 
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88,1% of the total sample says to have a profile on a social network 
o significant gender differences across the countries. This percentage raises to 95,0% in 

in Romania and decreases to 83% in Austria and Germany (see Table 12

If we look at the national peculiarities regarding the continuum “public-
have the following findings (see Table 13): 
has a private profile and 38,6% a public one;  
public and 14,3% private 

and 11,8% public 
Austria: 73,5% private and only 8,4% public. 

published on the social networks profiles, 80,
out personal information such as photos, last name, the school attended or the age, etc. 

ge gives out the address or the telephone number, a clear way of protecting 
Romanians are once again an exception: 22,7% of them has given the 

of the Italians, 6,0% of the Austrians and 4,8% 
their phone number (as compared to 11,6% of Italians and 4,8% of Austrians and Germans. 

confirmation of the “openness” of the Romanians, we can look at th
regarding the kind of contacts they have on the Internet (see Table 14): 26,7% 

Table 13 – Profile set (public-private) 

7 15 61 

8,4% 18,1% 73,5%

9 21 33 

14,3% 33,3% 52,4%

11 23 59 

11,8% 24,7% 63,4%

34 18 36 

38,6% 20,5% 40,9%

61 77 189

18,7% 23,5% 57,8%

Count

Count

Count

Count

Count

Public 
Partially 
private Private

Table 12 – Profile on a social network site 

17 83
17,0% 83,0%

13 64
16,9% 83,1%

5 95
5,0% 95,0%

10 90
10,0% 90,0%

45 332 
11,9% 88,1%

Count
% 
Count
% 
Count
% 
Count
% 
Count
% 

No Yes
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ave a profile on a social network 
This percentage raises to 95,0% in 

(see Table 12).  

 
-private” in the social 

 
social networks profiles, 80,0% of respondents 

out personal information such as photos, last name, the school attended or the age, etc. A 
the address or the telephone number, a clear way of protecting 

of them has given the 
4,8% of the Germans) and 

of Austrians and Germans.  
Romanians, we can look at the percentages 

26,7% of them says to have  

83

73,5% 100,0%

63

52,4% 100,0%

93

63,4% 100,0%

88

40,9% 100,0%

327

57,8% 100,0%

Private Total 

100 
100,0%

77 
100,0%

100 
100,0%

100 
100,0%

377 
100,0%

Total



 

 

 
contact with “unknown” people and 
know in person or friends. On the contrary, the majority of respondents from the other three 
countries declares they prefer to 
Germans, 57,6% of the Austrians and 

In one short section of the questionnaire, we asked 
competence in using the Internet and also specify what they are actually able to do. If we look at 
Table 15, we find that almost half of the sample (
very competent. Therefore, most of the respondents think to have a medium
some differences among the partner countries: the Germans 
competent (59,2%), while the Italians, 
along the “fairly competent” and “very confident” modalities

If we look at Table 16, we find the specific areas respondents believe to be competent at. 
differences emerged among respondents 
above. Therefore, the Romanians believe to be least 
percentages in all items, with just a couple of minor exceptions. 

Count 

% 

Count 

% 

Count 

% 

Count 

% 

Count 

% 

AT  

DE 

IT  

RO

Country 
code

Total 

 

Table 14 

Count
%
Count
%
Count
%
Count
%
Count
%

AT

DE

IT

RO

Country 
code 

Total 
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“unknown” people and 47,7% with unknown people who are friends or famil
On the contrary, the majority of respondents from the other three 

prefer to contact with people whom they first met in person 
Austrians and 60,2% of the Italians).  

section of the questionnaire, we asked the young respondents to 
competence in using the Internet and also specify what they are actually able to do. If we look at 

half of the sample (44,9%) thinks to be fairly 
very competent. Therefore, most of the respondents think to have a medium-high competence, with 
some differences among the partner countries: the Germans are mostly convinced to 

Italians, the Romanians and the Austrians are more evenly distributed 
along the “fairly competent” and “very confident” modalities.  

, we find the specific areas respondents believe to be competent at. 
emerged among respondents confirm the self-perceived level of competence mentioned 

Therefore, the Romanians believe to be least competent while the Germans show the highest 
t a couple of minor exceptions.  

Table 15 – Level of competence

0 15 46 31 

,0% 15,0% 46,0% 31,0%

3 2 24 45 

3,9% 2,6% 31,6% 59,2%

1 9 49 37 

1,0% 9,0% 49,0% 37,0%

3 10 49 24 

3,1% 10,2% 50,0% 24,5%

7 36 168 137

1,9% 9,6% 44,9% 36,6%

Not at all  
competent  

Not very  
competent 

Fairly 

 
competent Very competent

 

Table 14 – Contact with other people  on a social network site

49 29 7
57,6% 34,1% 8,2%

23 20 7
46,0% 40,0% 14,0%

56 32 5
60,2% 34,4% 5,4%

22 41 23
25,6% 47,7% 26,7%
150 122 42

47,8% 38,9% 13,4%

People whom 
you first met in 

person 

Unknown people 
who are friends 

or family of your 
friends 

Unknown people 
whom you first met 

online
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friends or family they 
On the contrary, the majority of respondents from the other three 

they first met in person ( 46,0% of the 

 
respondents to self-evaluate their 

competence in using the Internet and also specify what they are actually able to do. If we look at 
fairly competent and 36,5% 

high competence, with 
are mostly convinced to be very 

Austrians are more evenly distributed 

 
, we find the specific areas respondents believe to be competent at. The 

perceived level of competence mentioned  
he Germans show the highest 

8 100

8,0% 100,0% 

2 76 

2,6% 100,0% 

4 100

4,0% 100,0% 

12 98 

12,2% 100,0% 

26 374

7,0% 100,0% 

Don't  know Total

Contact with other people  on a social network site

85 
8,2% 100,0%

50 
14,0% 100,0%

93 
5,4% 100,0%
23 86 

26,7% 100,0%
42 314 

13,4% 100,0%

Unknown people 
whom you first met 

online Total



 

 

3,0%

3,9%

4,0%

8,2%
18

4,8%

Count
% 
Count
% 
Count
% 
Count
% 
Count
% 

AT

DE

IT

RO

Country
code 

Total

Nothing

 
More in detail, if we make a list of the specific competence

- over 80% of the sample is able to
and “Bookmark a website (add to Favorites)”
(respectively, 71,4% and 56,6%

- the items “Compare different websites to decide if information is true” 
unwanted adverts or junk mail/spam”

- as for the item “Delete the record of which sites you have visited”, 
most competent (85%) while all the other respondents are below 80%

- as for the item “Find information on how to use the internet safely”
competent (62,6%), while all the other respondents range from 

Table

Total respondents (counts): AT:100 ; DE: 75
 

2.2.The role of the parents according to children

In the section “Mediation” we asked children to tell
their Internet activities (see Table 17
on the modalities “quite a bit” and
find that German parents, according to their children’s v
followed by the Romanians (65,9%), the 
 
 

 
 
 
 
 
 
 
 

 
 
 
 
 
We also asked them what they thought about their parents’ 

activities (see Table 18). The Austrians and 
and 69,7%), while a significant part of those who think their parents know a lot or quite a bit about 
their Internet activity (Germans and Romanians), would like that their parents showed less interest. 
Interestingly, the Romanians and 

 
Compare different websites to decide if information is true 
Bookmark a website (add to Favorites) 
Block unwanted adverts or junk mail/spam 
Delete the record of which sites you have visited 
Change privacy settings on a social networking profile 
Block messages from someone you don't want to hear from 
Find information on how to use the internet safely 
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Table 17 – How much parents know 

3 35 38 16
3,0% 35,0% 38,0% 16,0%

3 18 22 32
3,9% 23,7% 28,9% 42,1%

4 26 46 19
4,0% 26,3% 46,5% 19,2%

8 19 21 43
8,2% 19,6% 21,6% 44,3%
18 98 127 110

4,8% 26,3% 34,1% 29,6%

Nothing Just a little Quite a bit A lot Don't Know

list of the specific competence, we see that: 
is able to “Change privacy settings on a social networking profile” 

“Bookmark a website (add to Favorites)”, with the exception of the Romanian
56,6%); 

“Compare different websites to decide if information is true” 
unwanted adverts or junk mail/spam” show the lowest percentages; 

“Delete the record of which sites you have visited”, 
most competent (85%) while all the other respondents are below 80%;

information on how to use the internet safely”, the Italians 
), while all the other respondents range from 67,7% 

 

Table 16 – Areas of competence (% of yes) 
 

): AT:100 ; DE: 75-77; IT: 99-100; RO: 98-99.  

according to children: supervision, control or prohibition

section “Mediation” we asked children to tell us what they think their 
(see Table 17). In all four countries, the majority of respondents concentrate

and “a lot”. Adding up the percentages of these two modalities, we 
find that German parents, according to their children’s view, are the most informed 

(65,9%), the Italians (65,7%), the Austrians (54%)

We also asked them what they thought about their parents’ level of interest in their Internet 
Austrians and the Italians  are satisfied with it 
part of those who think their parents know a lot or quite a bit about 

their Internet activity (Germans and Romanians), would like that their parents showed less interest. 
Romanians and the Italians, who have the same perception about 

AT DE 
Compare different websites to decide if information is true  69,0 78,7 
Bookmark a website (add to Favorites)  84,0 94,8 
Block unwanted adverts or junk mail/spam  67,0 80,0 
Delete the record of which sites you have visited  85,0 79,2 
Change privacy settings on a social networking profile  87,0 87,0 
Block messages from someone you don't want to hear from  76,0 86,8 
Find information on how to use the internet safely  76,0 84,2 
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8 100 
8,0% 100,0%

1 76 
1,3% 100,0%

4 99 
4,0% 100,0%

6 97 
6,2% 100,0%
19 372 

5,1% 100,0%

Don't Know Total 

“Change privacy settings on a social networking profile” 
, with the exception of the Romanians 

“Compare different websites to decide if information is true” and “Block 

“Delete the record of which sites you have visited”, the Austrians are the 
; 

, the Italians  are the least 
,7% and 84,2%). 

: supervision, control or prohibition? 

what they think their parents know about 
all four countries, the majority of respondents concentrates 

Adding up the percentages of these two modalities, we 
most informed ones (71%), 

Austrians (54%).  

interest in their Internet 
are satisfied with it (respectively, 65,0% 

part of those who think their parents know a lot or quite a bit about 
their Internet activity (Germans and Romanians), would like that their parents showed less interest. 

Italians, who have the same perception about their parents’  

IT RO 
74,0 54,5 
88,0 56,6 
74,0 54,1 
75,8 66,7 
93,0 71,4 
81,8 73,7 
62,6 67,7 



 

 

 
knowledge (respectively, 65,9% and 65,7%)
aspect: the Italians are the most satisfied with their parent’s current
the Romanians are the least ones (4%) and w

  
Despite being the least informed, the Italian and Austrian parents are yet the least 

their children when they forbid them to do something on the Internet (respectively, 
44,0% of them declare they never ignore them
ignore a bit their parents’ prescription and 17,3,% do that a lot (percentages from other respondents 
are all below 12,0%) (see Table 19

Besides the perception children have about their parents’ participation in their Internet 
activities, we also wanted to survey 
verify whether it is a form of control or supervision

The activity that is most widely shared, albeit with some deviations, is "Speak with the parents of 
what you do on the Internet", which is indicated by a greater number of Italians (59.0
Romanians (49.5 %) and less by Germans (44.7 %) and Austrians (37.0)
more “intrusive”: 54,5% of them not only speak with the children of what they do 
but is nearby when their children are online (other parents are all below 40%). 
participation culminates in a genuine sharing of Internet activities (percentage that in other 
countries does not exceed 30 %). Austrians paren

Count
% 
Count
% 
Count
% 
Count
% 
Count
% 

AT

DE

IT

RO 

Country 
code 

Total 

4
4,0%
23

35,4%
3

3,0%
15

15,5%
45

12,5%

Count
% 
Count
% 
Count
% 
Count
% 
Count
% 

AT

DE

IT  

RO 

Country
code

Total

A lot less
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respectively, 65,9% and 65,7%), have yet a completely attitude with this specific 
Italians are the most satisfied with their parent’s current level of interest (69%), while 

the Romanians are the least ones (4%) and would like less interested parents (75,3%). 

Despite being the least informed, the Italian and Austrian parents are yet the least 
children when they forbid them to do something on the Internet (respectively, 

of them declare they never ignore them). On the contrary, 55,1% of the Romanians 
ignore a bit their parents’ prescription and 17,3,% do that a lot (percentages from other respondents 

e 19). 

Besides the perception children have about their parents’ participation in their Internet 
survey the ways in which this participation is structured 

verify whether it is a form of control or supervision (see Table 20). 
The activity that is most widely shared, albeit with some deviations, is "Speak with the parents of 

what you do on the Internet", which is indicated by a greater number of Italians (59.0
Romanians (49.5 %) and less by Germans (44.7 %) and Austrians (37.0). Italian parents tend to be 

: 54,5% of them not only speak with the children of what they do 
but is nearby when their children are online (other parents are all below 40%). 
participation culminates in a genuine sharing of Internet activities (percentage that in other 
countries does not exceed 30 %). Austrians parents, on the other hand, are those less 

Table 19 – How much parents are ignored 

44 44 12
44,0% 44,0% 12,0%

27 39 
38,0% 54,9% 7,0%

59 33 
60,8% 34,0% 5,2%

27 54 17
27,6% 55,1% 17,3%

157 170 39
42,9% 46,4% 10,7%

Count 

Count 

Count 

Count 

Count 

No Yes, a little Yes, a lot
 

Table 18 - Parent's interest

9 65 8 5
9,0% 65,0% 8,0% 5,0%

9 26 3 0
13,8% 40,0% 4,6% ,0%

6 69 14 2
6,1% 69,7% 14,1% 2,0%
73 4 3 0

75,3% 4,1% 3,1% ,0%
97 164 28 7

26,9% 45,4% 7,8% 1,9%

A lot less A little less Stay the same A little more A lot more
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a completely attitude with this specific 
level of interest (69%), while 

ould like less interested parents (75,3%).  

Despite being the least informed, the Italian and Austrian parents are yet the least “ignored” by 
children when they forbid them to do something on the Internet (respectively, 60,8% and 

the Romanians says they 
ignore a bit their parents’ prescription and 17,3,% do that a lot (percentages from other respondents 

 
Besides the perception children have about their parents’ participation in their Internet 

the ways in which this participation is structured in order to 

The activity that is most widely shared, albeit with some deviations, is "Speak with the parents of 
what you do on the Internet", which is indicated by a greater number of Italians (59.0 %) and 

Italian parents tend to be 
: 54,5% of them not only speak with the children of what they do on the Internet, 

but is nearby when their children are online (other parents are all below 40%). For 41.4 % of them 
participation culminates in a genuine sharing of Internet activities (percentage that in other 

those less “present”.  

12 100
12,0% 100,0% 

5 71 
7,0% 100,0% 

5 97 
5,2% 100,0% 

17 98 
17,3% 100,0% 

39 366
10,7% 100,0% 

Yes, a lot Total 

9 100
9,0% 100,0%
4 65 

6,2% 100,0%
5 99 

5,1% 100,0%
2 97 

2,1% 100,0%
20 361

5,5% 100,0%

A lot more Don't know Total 



 

 

 
Table 20

Total respondents (counts): AT: 100; DE:76 
 

Parents’ presence can be perceived 
at Table 21, we can see that the most supportive parents are the Austrians: 69,0% of them says that 
their parents help them to search the web, 57,0%  
54,0% knows well what sites are safe or unsafe thanks to their parents’ help. 
when this presence is perceived as m
behave on the Internet. A similar trend is also noted for the German sample, 
relating to the presence of certain types of behavior are lower.
perceived as the most intrusive: 
advised on how to behave with other 
with their parents on how to behave when something “bothers” them on the Internet. 

Table 21

   Total respondents (counts): AT: 100; DE:68
 

As for the control actions e
answers given by our young respondents 
intrusive: in this case, the negative 
parents such as websites visited, emails, social network profile, etc.) are always lower (ranging from 
50,0% to 66,0%) than other countries 

Table 22 –
 

Total respondents (counts): AT: 100; DE:74-77; IT: 98

 

Talk to you about what you do on the internet 
Sit with you while you use the internet (watching what you are doing 
but not really joining in)  
Stay nearby when you use the internet 
Encourage you to explore and learn things on the internet on your own

Do shared activities together with you on the internet

 

Help you do/find something difficult on  the 
Explain why some websites are good or bad 
Suggest ways to use the internet safely 
Suggest behaviors towards other people online 
Help you when something “bothers” you online
Talk to you when something “bothers” you online

 
AT 

Websites visited 10,0 
E-mails or IM account 3,0 
Social network profile 14,0 
Internet temporary files or 
downloads 

4,0 

Friends in the social network 
profile  

10,0 
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Table 20 – Activities done with child (% of yes) 

AT: 100; DE:76 (for item 46 only: 46); IT: 99-100; RO:98-100.  

can be perceived by their children as either a support or a 
, we can see that the most supportive parents are the Austrians: 69,0% of them says that 

their parents help them to search the web, 57,0%  is advised on how to surf the web safely and 
l what sites are safe or unsafe thanks to their parents’ help. 

when this presence is perceived as more “obtrusive”, like when parents give advice o
A similar trend is also noted for the German sample, even if the percentages 

relating to the presence of certain types of behavior are lower. As usual, the Italians parents are 
: 58,0% of the young Italians we interviewed says they have been

advised on how to behave with other people met on the Internet, while 50,0% of them has talked 
with their parents on how to behave when something “bothers” them on the Internet. 

 

Table 21 – Activities done with child (% of yes) 

AT: 100; DE:68-77; IT: 97-100; RO:99-100.  

As for the control actions enacted by parents, another interesting element emerges from the 
answers given by our young respondents (see Table 22). Once again, the Italian parents are the most 

negative answers (indicating the activities that are NOT contro
parents such as websites visited, emails, social network profile, etc.) are always lower (ranging from 

than other countries (ranging from 71,0% to 92,9%).  
 

– Internet activities controlled by parents (%) 

77; IT: 98-100; RO:99-100.  

AT DE
Talk to you about what you do on the internet  37,0 44,7
Sit with you while you use the internet (watching what you are doing 

30,0 35,5

Stay nearby when you use the internet  13,0 39,5
Encourage you to explore and learn things on the internet on your own 26,0 17,1

Do shared activities together with you on the internet 23,0 28,6

AT DE 
Help you do/find something difficult on  the Internet 69,0 44,7 
Explain why some websites are good or bad  54,0 50,6 
Suggest ways to use the internet safely  57,0 48,1 
Suggest behaviors towards other people online  43,0 39,0 

“bothers” you online 41,0 40,0 
Talk to you when something “bothers” you online 37,0 22,1 

Yes No 

DE IT RO AT DE IT RO 
13,5 12,0 4,0 71,0 75,7 54,0 82,8 19,0
9,2 10,0 6,1 89,0 80,3 66,0 87,9 
19,7 25,0 12,2 75,0 72,4 50,0 82,7 11,0

6,6 15,3 10,1 85,0 85,5 58,2 80,8 11,0

18,7 23,0 5,1 83,0 73,3 51,0 92,9 
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as either a support or a sanction. If we look 
, we can see that the most supportive parents are the Austrians: 69,0% of them says that 

vised on how to surf the web safely and 
l what sites are safe or unsafe thanks to their parents’ help. Percentages are lower 

like when parents give advice on how to 
even if the percentages 

As usual, the Italians parents are 
of the young Italians we interviewed says they have been 

people met on the Internet, while 50,0% of them has talked 
with their parents on how to behave when something “bothers” them on the Internet.  

nacted by parents, another interesting element emerges from the 
Italian parents are the most 

(indicating the activities that are NOT controlled by 
parents such as websites visited, emails, social network profile, etc.) are always lower (ranging from 

 

DE IT RO 
44,7 59,0 49,5 

35,5 38,4 32,3 

39,5 54,5 26,3 
17,1 32,0 40,4 
28,6 41,4 26,5 

IT RO 
61,6 54,5 
52,5 47,5 
57,6 39,4 
58,0 52,5 
45,0 39,4 
50,5 43,4 

Don’t know 

AT DE IT RO 
19,0 10,8 34,0 13,1 
8,0 10,5 24,0 6,1 
11,0 7,9 25,0 5,1 

11,0 7,9 26,5 9,1 

7,0 8,0 26,0 2,0 



 

 

 
Finally, with regards to the supervision of Internet activities

sample say that (see Table 23):  
- most of the activities are done
- “Give out personal information” is 

Germans (14,9%), Italians (11,1%) and Romanians
- “Make purchases online” is another activity

the Italians (21,3%) and the 
- “Download music, files, photos, etc.

much less for the others (only 
 

Table 23 – Supervision/control of children’s Internet activities

Total respondents (counts): AT: 88-100; DE:74
 

2.3.Internet risks  
 

As mentioned, the questionnaire 
Internet risks (such as cyberbullying

As we can see from Table 24
cyberbullying does not seem to be 

- less than 12% of the Austrians 
- Italians seem a bit more involved in receiving or sending offensive messages (respectively, 

24,7% and 16,5%);  
- the Romanians are even more involved (from 

As for sending/receiving sexual messages, about half of the Austrian sample has been involved 
in this kind of activity, this percentage 
Romanians.  

Meeting and having contact with strangers are 
countries: 

- percentages range from 68,6% 
exception of the Austrians: 

- percentages range from 46,5% 
the Austrians and the Italians, and higher for 

- finally, to be noticed that about 30,0% of 
photos and videos to persons never met before face

 
Never do these things 

AT DE IT RO
Use instant 
messaging 

48,9 26,7 10,9 7,7

Watch video clips 
on the internet 

11,0 2,6 2,0 0,0

Have a social 
network profile 

21,0 21,3 6,0 13,1

Give out personal 
information 

55,0 43,2 17,2 55,6

Play games with 
other people 

50,5 37,8 35,4 14,7

Make purchases 
online  

45,5 37,3 61,7 62,5

Download/upload 
photos, music, 
etc. 

35,0 18,4 7,0 18,2
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Finally, with regards to the supervision of Internet activities, the young respondents of our 

most of the activities are done freely with no supervision nor special permission
Give out personal information” is the most sanctioned activity for Austrians (16%), 

Italians (11,1%) and Romanians (9,1%); 
“Make purchases online” is another activity that young respondents cannot do

the Austrians (8,1%); 
“Download music, files, photos, etc.” is also forbidden, mainly for the 

only 2,0%). 

Supervision/control of children’s Internet activities
 

100; DE:74-77; IT: 92-100; RO:91-100.  

As mentioned, the questionnaire to children contained also an important
(such as cyberbullying, meeting online with strangers, visiting unsafe websites

Table 24 – where we have grouped all the data regarding these issues 
eem to be very much experienced by the young respondents of our sample: 

Austrians and the Germans mentioned it;  
Italians seem a bit more involved in receiving or sending offensive messages (respectively, 

Romanians are even more involved (from 14,0% to 38,0%).  
As for sending/receiving sexual messages, about half of the Austrian sample has been involved 

in this kind of activity, this percentage decreases to 35,6% for the Italians and 

contact with strangers are generally more frequent in all four partner 

68,6% to 73,5% for “looking for new friends
Austrians: 35,0%); 

46,5% to 70,4% for “adding strangers to my friends l
Italians, and higher for the Germans and the Romanians);

finally, to be noticed that about 30,0% of the Germans and the Romanians sends 
deos to persons never met before face-to-face.  

 Don’t have permission  Can do with permission
RO AT DE IT RO AT DE IT RO

7,7 0,0 1,3 2,2 3,3 2,3 5,3 8,7 2,2

0,0 1,0 1,3 2,0 1,0 5,0 2,6 10,1 3,0

13,1 6,0 5,3 0,0 1,0 7,0 5,3 30,0 2,0

55,6 16,0 14,9 11,1 9,1 13,0 8,1 37,4 7,1

14,7 0,0 8,1 1,0 4,2 6,5 23,0 8,3 5,3

62,5 8,1 6,7 21,3 5,2 29,3 22,7 10,6 16,7

18,2 2,0 25,0 2,0 2,0 6,0 18,4 16,0 3,0
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the young respondents of our 

r special permission; 
y for Austrians (16%), 

young respondents cannot do, especially 

the Germans (25,0%) and 

Supervision/control of children’s Internet activities (%) 

n important part dedicated to 
visiting unsafe websites, etc.).  

we have grouped all the data regarding these issues –
experienced by the young respondents of our sample:  

Italians seem a bit more involved in receiving or sending offensive messages (respectively, 

As for sending/receiving sexual messages, about half of the Austrian sample has been involved 
Italians and 71,0% for the 

generally more frequent in all four partner 

friends” (with the significant 

for “adding strangers to my friends list” (lower for 
Romanians); 
Romanians sends personal 

Can do with permission Can do  anytime 
RO AT DE IT RO 

2,2 48,9 66,7 78,3 86,8 

3,0 83,0 93,5 85,9 96,0 

2,0 66,0 68,0 64,0 83,8 

7,1 16,0 33,8 34,3 28,3 

5,3 43,0 31,1 55,2 75,8 

16,7 17,2 33,3 6,4 15,6 

3,0 57,0 38,2 75,0 76,8 



 

 

 
Visiting “unsafe websites” is d

range from 5% to 12%), while in
20,2% to 31,6,%. More in detail: 

- 20,2% of the Italians has visited 
- 28,7 of the Romanians and 
- 21,9 of the Germans have visited websites where people share their 

 
Table 24 

Total respondents variable (counts): AT:100 ; DE: 70
data were always below 6,3%. 

 
We also surveyed other kinds of risks that might be 

(the unauthorized or unpleasant use of personal information by others
money loss or viruses that might infect 
seems to be slightly exposed to online frauds (all percentages 
risk is being infected by a virus
Germans and the Austrians, and higher among 
percentages are below 15%. 
 

Table 25 
 

Total respondents (counts): AT:100 ; DE: 73
always below 11%. Only in one case is 17,9% (IT on item about virus).

C
yb

er
bu

lly
in

g Received nasty or hurtful messages 
Nasty or hurtful messages (e.g. words, pictures or videos) about 
me were passed around or posted on the Internet 
I was excluded from a group or activity on the internet
I was threatened on the internet
Other nasty or hurtful things done to me on the internet

Sexual messages or images sent or received

R
is

ky
 

be
ha

vi
or

s Looked for new friends on the internet
Sent personal information to strangers 
Added strangers to my friends list 
Pretended to be a different kind of person 
Sent a photo or video of myself to strangers 

V
is

iti
ng

 u
ns

af
e 

w
eb

si
te

s 
 

Visited websites where people discuss 
harming themselves 
Visited websites where people discuss 
suicide  
Visited websites where people discuss 
as being anorexic or bulimic)
Visited websites where people exchange hate messages 
attack certain groups or individuals
Visited websites where people 
drugs 

Somebody used my personal information in a way I didn’t like
My computer got a virus 
I lost real money by being cheated on the internet

Somebody used my password to access my information or to pretend to be me
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“unsafe websites” is definitely a quite rare activity for the Austrians (all percentages 
), while in other countries it is more frequent, with percentages that go from 

31,6,%. More in detail:  
Italians has visited websites where people discuss about anorexia or bulimia;

Romanians and 31,6% of the Italians have visited websites with 
Germans have visited websites where people share their drug

Table 24 – Internet risks (% of yes) 
 

): AT:100 ; DE: 70-76; IT: 90-100; RO: 100. The “don’t know” column 

We also surveyed other kinds of risks that might be “bothering”, such as 
the unauthorized or unpleasant use of personal information by others), online frauds involving 

money loss or viruses that might infect the PC (see Table 25). Our sample, across the four countries, 
seems to be slightly exposed to online frauds (all percentages are below 6,0%). 

virus: percentages range from 20,3% to 50,5% (
Austrians, and higher among the Italians and the Romanians)

Table 25 – Things that might be “bothering” 

): AT:100 ; DE: 73-74; IT:95; RO: 91-92. The “don’t know” column has been omitted since data were 
in one case is 17,9% (IT on item about virus). 

 AT DE
Received nasty or hurtful messages  11,0 11,8
Nasty or hurtful messages (e.g. words, pictures or videos) about 
me were passed around or posted on the Internet  

12,0 10,5

I was excluded from a group or activity on the internet 11,0 2,7
I was threatened on the internet 9,0 4,0
Other nasty or hurtful things done to me on the internet 11,0 9,3
Sexual messages or images sent or received 52,0 50,0
Looked for new friends on the internet 35,0 68,6
Sent personal information to strangers  30,0 25,4

friends list or address book  49,0 66,7
Pretended to be a different kind of person  16,0 12,5
Sent a photo or video of myself to strangers  14,0 30,1
Visited websites where people discuss ways of physically 

7,0 13,5

Visited websites where people discuss ways of committing 
5,0 6,8

Visited websites where people discuss ways to be very thin (such 
as being anorexic or bulimic) 

6,0 17,6

ebsites where people exchange hate messages that 
attack certain groups or individuals 

12,0 17,6

Visited websites where people share their experiences of taking 
4,0 21,9

 AT 
used my personal information in a way I didn’t like 14,0 

29,0 
I lost real money by being cheated on the internet 6,0 

Somebody used my password to access my information or to pretend to be me 12,0 
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Austrians (all percentages 
it is more frequent, with percentages that go from 

scuss about anorexia or bulimia; 
Italians have visited websites with racist content; 

drug-use experiences. 

The “don’t know” column has been omitted since 

such as the threats to privacy 
, online frauds involving 

Our sample, across the four countries,  
,0%). The most frequent 

50,5% (lower among the 
Romanians). As for privacy, all 

The “don’t know” column has been omitted since data were 

DE IT RO 
11,8 24,7 38,0 

10,5 16,5 18,0 

2,7 12,4 14,0 
4,0 8,3 20,0 
9,3 9,4 28,0 
50,0 35,6 71,0 
68,6 68,7 73,5 
25,4 22,2 18,4 
66,7 46,5 70,4 
12,5 18,4 16,3 
30,1 12,0 32,0 

13,5 8,5 13,6 

6,8 6,4 13,8 

17,6 20,2 13,6 

17,6 31,6 28,7 

21,9 16,8 16,1 

DE IT RO 
6,8 5,3 7,6 
20,3 41,1 50,5 
1,4 4,2 2,2 

10,8 5,3 14,1 



 

 

 

Finally, we included in the questionnaire a series of questions regarding Internet risks from a 
psychological point of view, that is those behaviors that might become potentially “pathological” 
and develop some kind of “Internet addiction”. 
26): 

- a small number of respondents said to skip meals or not to sleep much to surf on the internet 
(percentages ranging from 22.1 % to 30%);

- more than 60% (percentages ranging from 60.5 % to 67.7 %) of respondents said to be 
annoyed when they had not

- more relevant percentages were found for the so
difference between the countries involved: 80.8 % for the 
Germans, 61.0 % for the Italians and 

- fairly widespread is the habit of devoting time to the internet at the expense of other 
activities, such as the tasks for the school, or the time spent with family and friends 
(percentages ranging from 45% to 60 % )

- a number of respondents said to have tried without success to spend less time on the Internet 
(percentages ranging from 
 

Table 26 – Potentially “pathological” behaviors (% of yes)
 

Total respondents (counts): AT:100 ; DE: 72

 
3. The parents and the Internet

 
Generally speaking, the parents 

albeit with some minor differences from country to country, with little or no use of the Internet 
according to adolescent-like practices. F
frequent across the four partner country, 
less with the Romanians and the 
“digitalization” of work activities between mid
Interestingly, while “playing videogames
the parents, the Romanians do play 
although the Italians and the Romanians 
Germans and the Austrians. Basically never done is the “download
for the Germans), as the high percentages of answers given to the “never” option show. 
it is the Romanians who do it on a daily or weekly basis. 

On the contrary, “reading/watch
basis, firstly among the Austrians, followed by 
Another interesting evidence regards the use
the Germans the percentage of answers given to the “never option” is basically equal to zero
Italians and especially the Romanians it increases 
the Austrians and 88% of the Germans use
Italians (both around 44%). It we look at Italy in particular, t

 
I have not eaten or slept enough because of the internet 
I have felt bothered when I cannot be on the internet 
I have caught myself surfing when I’m not really interested
I have spent less time with family, friends or doing 
schoolwork because of the time spent on the internet
I have tried unsuccessfully to spend less time on the internet

                                                                                                                             

 

 

                         Dipartimento di Studi su Diri

questionnaire a series of questions regarding Internet risks from a 
psychological point of view, that is those behaviors that might become potentially “pathological” 
and develop some kind of “Internet addiction”. We have collected the following findings

small number of respondents said to skip meals or not to sleep much to surf on the internet 
(percentages ranging from 22.1 % to 30%);  

ore than 60% (percentages ranging from 60.5 % to 67.7 %) of respondents said to be 
had not the possibility to go online; 

more relevant percentages were found for the so-called “no-purpose navigation”, 
difference between the countries involved: 80.8 % for the Romanians

the Italians and 47.0 % for the Austrians;  
the habit of devoting time to the internet at the expense of other 

activities, such as the tasks for the school, or the time spent with family and friends 
(percentages ranging from 45% to 60 % ); 

said to have tried without success to spend less time on the Internet 
(percentages ranging from 36% to 46%). 

Potentially “pathological” behaviors (% of yes)

): AT:100 ; DE: 72-77; IT:97-100; RO: 98-100.  

and the Internet 

he parents in our sample seem to use the Internet in quite “adult” ways, 
rences from country to country, with little or no use of the Internet 

like practices. For example, the daily use of the Internet “for work” is quite 
across the four partner country, more evidently with the Austrians and 

Italians (see Table 27). Indeed, an evidence of the different level of
vities between mid-European and southern European countries. 

videogames with other people” is basically never done
Romanians do play occasionally. Also “watch videoclips” 

Romanians say they do it once or twice a week
Basically never done is the “download of music or films”

, as the high percentages of answers given to the “never” option show. 
it is the Romanians who do it on a daily or weekly basis.  

watching the news” is one of the most practiced activities
Austrians, followed by the Italians, the Germans and lastly 

esting evidence regards the use of “electronic mail”. While among 
the percentage of answers given to the “never option” is basically equal to zero

Romanians it increases respectively to 26,8 % and 24,3%. Almost 80% of 
Germans uses it on a daily basis, followed by the 

It we look at Italy in particular, these data, as also other studies show 

AT DE 
because of the internet  25,0 22,1 

I have felt bothered when I cannot be on the internet  66,0 60,5 
I have caught myself surfing when I’m not really interested 47,0 65,3 
I have spent less time with family, friends or doing 

spent on the internet 
46,0 60,8 

I have tried unsuccessfully to spend less time on the internet 37,0 36,0 
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questionnaire a series of questions regarding Internet risks from a 
psychological point of view, that is those behaviors that might become potentially “pathological” 

collected the following findings (see Table 

small number of respondents said to skip meals or not to sleep much to surf on the internet 

ore than 60% (percentages ranging from 60.5 % to 67.7 %) of respondents said to be 

purpose navigation”, with some 
Romanians, 65.3 % for the 

the habit of devoting time to the internet at the expense of other 
activities, such as the tasks for the school, or the time spent with family and friends 

said to have tried without success to spend less time on the Internet 

Potentially “pathological” behaviors (% of yes) 

in quite “adult” ways, 
rences from country to country, with little or no use of the Internet 

nternet “for work” is quite 
Austrians and the Germans and 

Indeed, an evidence of the different level of 
European and southern European countries. 

” is basically never done by over 90% of 
atch videoclips” is not so frequent, 

say they do it once or twice a week, followed by the 
of music or films” (especially 

, as the high percentages of answers given to the “never” option show. Once again, 

the news” is one of the most practiced activities on a daily 
and lastly the Romanians. 

of “electronic mail”. While among the Austrians and 
the percentage of answers given to the “never option” is basically equal to zero, for the 

to 26,8 % and 24,3%. Almost 80% of 
the Romanians and the 

, as also other studies show  

IT RO 
22,7 30,0 
67,7 65,0 
61,0 80,8 

45,0 52,0 

36,0 45,9 



 

 

 
(Censis, 2009), confirm the dichotomy between those who regularly use the Internet and those who 
does that rarely or never. Hypothetically, Italian parents can be divided into two kinds of users, the 
“operators” and the “observers”, that is those who use the Internet 
more frequently, for work, and those who use the Internet only for getting information e quite less 
for work (the use of email is most of the times connected with work).

Also with the activity “visit a social network
countries surveyed. Usually, it is not frequently done, but whereas for 
Austrians the frequency is evenly distributed between 
Italians and the Romanians it is more polariz
week” option. In fact, the highest percentage of users on a daily or once
among the Italians (35,7%), as compared with 
the Austrians (25,5%). 

Totally unpracticed by all parents in the sample 
“virtual world”.  

Although with very low percen
messaging” daily or once/twice a week
The Italians, in particular, have the highest percentage of 
Romanian parents are those who “play games online” daily or once/twice a week more than anyone 
else in the sample (12,6%). The Austrians, Italians and Germans

As for “making purchases online”, our survey seems to confirm a tendency already emerged in 
other studies about consumer habits in Europ
established practice in Northern countries characterized by more differentiated strategies of 
consumer goods provision. More than half the sample of 
never do it (respectively, 51,4% and 69,%)
online purchases on a monthly basis or so (Austrians 84,3
Romanians 21,2%).      

Another important area we surveyed regards the knowle
about their children’s online uses and behaviors
adolescents too so as to verify not only if and how parents have a “direct” control on their children 
but more importantly if this control is somehow negotiated with children. 

If we look at Table 28, we observe that usually parents seems to be aware that 
access the Internet mainly from their own bedroom or from some other shared room of the house; 
they know they do not access it frequently from school (especially the Italians and 
nor from an Internet cafè or public library (f
then the Italians). The fact that the 
in their children’s school shows the different penetration of digital technologies across the Eur
school systems as well as the adoption of different models of cultural reproduction.

When asked if they know whether their children access the Internet from a friend’s house, 
parents give different answers from country to country. The Austrians and I
of that (the Germans and Romanians follow): hypothetically and crossing these data with the ones 
collected from adolescents, we could say that they have a more “realistic” knowledge of their 
children’s habits as compared with 
how frequently adolescents access the Internet when they are together (unless there is a low 
penetration of Internet in family households, which is not the case, as we know).
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dichotomy between those who regularly use the Internet and those who 
does that rarely or never. Hypothetically, Italian parents can be divided into two kinds of users, the 
“operators” and the “observers”, that is those who use the Internet either for getti
more frequently, for work, and those who use the Internet only for getting information e quite less 
for work (the use of email is most of the times connected with work). 

Also with the activity “visit a social network profile” we notice some difference across the 
countries surveyed. Usually, it is not frequently done, but whereas for the 
Austrians the frequency is evenly distributed between never and a few times a month, for 

Romanians it is more polarized between the “never” option and the “once or
In fact, the highest percentage of users on a daily or once-or-

Italians (35,7%), as compared with the Germans (13,6%), the Romanians (19,0%) and 

by all parents in the sample is the activity of “visiting a chatroom”

Although with very low percentages, the Romanian parents are those who “use instant 
daily or once/twice a week, followed by the Austrians, the Italians and 

have the highest percentage of parents who never use it.
Romanian parents are those who “play games online” daily or once/twice a week more than anyone 

Austrians, Italians and Germans do not go beyond 4%
As for “making purchases online”, our survey seems to confirm a tendency already emerged in 

other studies about consumer habits in Europe: online shopping and the use of credit cards is a well 
established practice in Northern countries characterized by more differentiated strategies of 
consumer goods provision. More than half the sample of the Italian and Romanian

it (respectively, 51,4% and 69,%). Although not on a daily basis, other parents do make 
online purchases on a monthly basis or so (Austrians 84,3%, Germans 79,7%, Italians 35,6%, 

Another important area we surveyed regards the knowledge parents have (or think 
online uses and behaviors. Questions mirror, so to speak, what we asked to 

adolescents too so as to verify not only if and how parents have a “direct” control on their children 
but more importantly if this control is somehow negotiated with children.  

we observe that usually parents seems to be aware that 
access the Internet mainly from their own bedroom or from some other shared room of the house; 
they know they do not access it frequently from school (especially the Italians and 
nor from an Internet cafè or public library (for all parents, but in particular for 

the German and Austrian parents are well aware that Internet is used 
in their children’s school shows the different penetration of digital technologies across the Eur
school systems as well as the adoption of different models of cultural reproduction.

When asked if they know whether their children access the Internet from a friend’s house, 
parents give different answers from country to country. The Austrians and Italians seem well aware 
of that (the Germans and Romanians follow): hypothetically and crossing these data with the ones 
collected from adolescents, we could say that they have a more “realistic” knowledge of their 
children’s habits as compared with the Germans and the Romanians who seem to be less aware of 
how frequently adolescents access the Internet when they are together (unless there is a low 
penetration of Internet in family households, which is not the case, as we know).
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dichotomy between those who regularly use the Internet and those who 
does that rarely or never. Hypothetically, Italian parents can be divided into two kinds of users, the 

for getting information or, 
more frequently, for work, and those who use the Internet only for getting information e quite less 

ome difference across the 
the Germans and the 

never and a few times a month, for the 
“never” option and the “once or twice a 

-twice-a-week basis is 
Romanians (19,0%) and 

is the activity of “visiting a chatroom” or a 

Romanian parents are those who “use instant 
Italians and the Germans. 

who never use it. Similarly, the 
Romanian parents are those who “play games online” daily or once/twice a week more than anyone 

do not go beyond 4%. 
As for “making purchases online”, our survey seems to confirm a tendency already emerged in 

e: online shopping and the use of credit cards is a well 
established practice in Northern countries characterized by more differentiated strategies of 

the Italian and Romanian parents say they 
. Although not on a daily basis, other parents do make 

79,7%, Italians 35,6%, 

have (or think they have) 
. Questions mirror, so to speak, what we asked to  

adolescents too so as to verify not only if and how parents have a “direct” control on their children 

we observe that usually parents seems to be aware that their children 
access the Internet mainly from their own bedroom or from some other shared room of the house; 
they know they do not access it frequently from school (especially the Italians and the Romanians); 

or all parents, but in particular for the Romanians and 
German and Austrian parents are well aware that Internet is used 

in their children’s school shows the different penetration of digital technologies across the European 
school systems as well as the adoption of different models of cultural reproduction. 

When asked if they know whether their children access the Internet from a friend’s house, 
talians seem well aware 

of that (the Germans and Romanians follow): hypothetically and crossing these data with the ones 
collected from adolescents, we could say that they have a more “realistic” knowledge of their 

Romanians who seem to be less aware of 
how frequently adolescents access the Internet when they are together (unless there is a low 
penetration of Internet in family households, which is not the case, as we know). 



 

  

Table 27
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Total respondents (counts): AT: 102; DE: 70-75; IT: 137-140; RO: 140
The “don’t know” column has been omitted since data were always below 6,8%.

 
Never 

AT DE IT RO

For work 13,7 10,0 30,2 17,4

Watch videoclips 25,5 14,9 33,6 24,1

Download music or films 59,8 70,4 52,2 51,1

Read/watch the news 6,9 13,5 12,2 20,8

Send/receive emails 0,0 1,4 26,8 24,3

Visit a social network 45,1 66,2 57,1 57,0

Visit a chatroom 91,2 90,4 90,6 83,6

Use instant messaging 68,2 77,0 80,6 40,7

Play games 87,3 94,7 92,0 75,4

Make purchases 13,7 6,8 51,4 69,0

Spent time in a virtual world 98,0 97,3 99,3 93,0
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Table 27 – Kind and frequency of Internet activities (%) 

140; RO: 140-144.  
The “don’t know” column has been omitted since data were always below 6,8%. 

Less than once a month Once or twice a month Once or twice a week

RO AT DE IT RO AT DE IT RO AT DE IT 

17,4 1,0 5,7 2,2 6,9 2,0 2,9 5,0 12,5 12,7 10,0 20,1 

24,1 32,4 40,5 24,1 25,5 16,7 18,9 16,1 17,7 18,6 18,9 21,9 

51,1 21,6 18,3 23,2 24,8 14,7 8,5 15,2 8,5 2,0 0,0 6,5 

20,8 4,9 14,9 12,2 12,5 10,8 14,9 5,0 14,6 35,3 25,7 30,9 

24,3 3,9 0,0 8,0 8,6 2,9 1,4 5,8 10,0 14,7 9,5 14,5 

57,0 19,6 9,5 4,3 12,0 9,8 8,1 2,9 10,6 13,7 6,8 21,4 

83,6 5,9 5,5 3,6 8,6 2,9 1,4 3,6 0,7 0,0 0,0 0,0 

40,7 11,8 5,4 2,9 11,4 8,8 6,8 3,6 10,7 4,9 6,8 7,2 

75,4 4,9 0,0 2,9 6,3 3,9 1,3 1,4 4,2 2,9 2,7 2,2 

69,0 50,0 43,2 29,7 12,7 34,3 36,5 15,9 8,5 1,0 6,8 2,9 

93,0 1,0 1,4 0,7 1,4 0,0 1,4 0,0 1,4 0,0 0,0 0,0 
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Once or twice a week Every day or almost 

RO AT DE IT RO 

20,1 69,6 70,0 42,4 43,1 

20,6 6,9 6,8 4,4 9,9 

7,1 2,0 1,4 2,2 7,8 

24,3 42,2 31,1 38,8 26,4 

12,9 78,4 87,8 44,2 44,3 

13,4 11,8 6,8 14,3 5,6 

2,9 0,0 1,4 0,7 3,6 

21,4 5,9 1,4 4,3 13,6 

7,0 1,0 1,3 1,4 5,6 

4,9 1,0 6,8 0,0 4,9 

1,4 1,0 0,0 0,0 2,1 



 

 

                                                                                                                              

In general all parents in the sample seem to know that their children also access Internet from a 
relative’s house. Interestingly, the 
access from a friend’s house, as we’ve seen. Once again,
perception of children’s Internet habits. 

Finally, parents seems quite uncertain about their children’s “out and about” access to the 
Internet, with the exception of the 

 
Table 28 – Where do your children access Internet from?

 
Personal bedroom (or other private room) at home 

Living room (or other public room) at home 

School or college  

Internet café (cybercafé)  

Public library or other public place 

Friend’s house 

Relative’s house 

When ‘out and about’ (via a mobile phone, iPod, 

Total respondents (counts): AT: 102; DE: 72

 
Another important dimension we surveyed concerned the production by both parents and their 

children of certain “discourses” about the Internet. In this case
emerge from country to country (see Table 29

To “talk with them about what they do on the Internet” is quite usual for 
and Italian parents, a little less for the Romanians. To “
(watching what they’re doing but not really joining in)
parents, much less common for the 
nearby when they use the Internet” 
Germans, a lot less with the Austrians. 
this is a kind of “indirect” control 

Other differences emerge with the following item: “Encourage them explore the Internet and 
learn things on their own”. Once again, it is the Austrians who seem more willing to do that,
followed by the Romanians, and 
apparently more diffident toward the Internet. The shared use of the Internet is quite common 
among the Germans, averagely common 
among the Romanians, something probably due to the different
in these countries.  

Accordingly, the Austrian and 
“help their children with doing or finding things on the Internet
follow with roughly half of the sample. 
of the Internet in the first place, rather than to different pedagogical strategies. 

As for the item about “suggesting ways to choose among bad or good website
Internet safely”, “to behave with people met on the Internet
give a positive answer with no relevant differences from country to country, a further evidence, in 
our opinion, of a general situation of uncertainty and instability 
among the Romanians and the Italians) 
than to some kind of disinterest or an excess of apocalyptical visions aga

The same for the last item – “
where, once again, despite a general positive answer given by all of the parents, 
top of the list and the Romanians at t
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In general all parents in the sample seem to know that their children also access Internet from a 
the Austrians in this case seem less certain than they were with the 

access from a friend’s house, as we’ve seen. Once again, a proof – maybe – of their more “realistic” 
perception of children’s Internet habits.  

Finally, parents seems quite uncertain about their children’s “out and about” access to the 
the Austrians.  

Where do your children access Internet from? (% of yes)
 

AT DE 
bedroom (or other private room) at home  74,5 64,5 

Living room (or other public room) at home  87,3 64,0 

77,5 71,1 

7,8 2,7 

ublic library or other public place  7,8 13,5 

74,5 46,7 

32,4 27,6 

When ‘out and about’ (via a mobile phone, iPod, Blackberry, etc.)  73,5 15,3 

): AT: 102; DE: 72-76; IT: 141-149; 171-182. 

Another important dimension we surveyed concerned the production by both parents and their 
children of certain “discourses” about the Internet. In this case too, some interesting 

(see Table 29). 
To “talk with them about what they do on the Internet” is quite usual for 

and Italian parents, a little less for the Romanians. To “sit with them while they use the Internet 
(watching what they’re doing but not really joining in)” is very common 

the Germans and the Romanians, followed by 
nearby when they use the Internet” is typical of the Italian and Romanian parents, a bit less with 

Austrians. Unlike the educational culture of mid
of “indirect” control quite frequent in Italy which deserves further investigation.

ferences emerge with the following item: “Encourage them explore the Internet and 
”. Once again, it is the Austrians who seem more willing to do that,

Romanians, and – with a similar percentage – the Germans and 
apparently more diffident toward the Internet. The shared use of the Internet is quite common 

averagely common among the Italians and the Austrians
, something probably due to the different levels of Internet use among adults 

Austrian and the German parents are more willing (or maybe competent) to 
help their children with doing or finding things on the Internet”. The Italians and 

th roughly half of the sample. Once again, something probably due to a less frequent use 
of the Internet in the first place, rather than to different pedagogical strategies. 

suggesting ways to choose among bad or good website
to behave with people met on the Internet” , a vast majority of parents at EU

with no relevant differences from country to country, a further evidence, in 
of a general situation of uncertainty and instability in older generations 

Italians) most probably due to a lack of digital competence rather 
than to some kind of disinterest or an excess of apocalyptical visions against the Internet. 

“Help/talk to them when something on the Internet bothers them
where, once again, despite a general positive answer given by all of the parents, 

Romanians at the bottom. 
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In general all parents in the sample seem to know that their children also access Internet from a 
Austrians in this case seem less certain than they were with the 

of their more “realistic” 

Finally, parents seems quite uncertain about their children’s “out and about” access to the 

(% of yes) 

 IT RO 
 78,4 81,6 

 74,5 59,3 

 15,4 29,1 

 2,1 9,8 

 4,9 8,7 

 57,0 45,7 

 35,4 49,1 

 17,7 37,7 

Another important dimension we surveyed concerned the production by both parents and their 
, some interesting differences 

To “talk with them about what they do on the Internet” is quite usual for the Austrian, German 
sit with them while they use the Internet 

is very common among the Austrian 
Romanians, followed by the Italians. To “stay 

Italian and Romanian parents, a bit less with the 
Unlike the educational culture of mid-European countries, 

Italy which deserves further investigation. 
ferences emerge with the following item: “Encourage them explore the Internet and 

”. Once again, it is the Austrians who seem more willing to do that, 
Germans and the Italians, 

apparently more diffident toward the Internet. The shared use of the Internet is quite common 
Austrians, much less common 

levels of Internet use among adults 

German parents are more willing (or maybe competent) to 
Italians and the Romanians 

Once again, something probably due to a less frequent use 
of the Internet in the first place, rather than to different pedagogical strategies.  

suggesting ways to choose among bad or good website”, “to use the 
, a vast majority of parents at EU-level 

with no relevant differences from country to country, a further evidence, in 
older generations (especially 

most probably due to a lack of digital competence rather 
inst the Internet.  

Help/talk to them when something on the Internet bothers them” – 
where, once again, despite a general positive answer given by all of the parents, the Austrians are at 



 

 

                                                                                                                              

Table 29

 
Talk with them about what they do on the 
Sit with them while they use the Internet (watching what 
doing but not really joining in) 
Stay nearby when they use the Internet
Encourage them explore the Internet 
own 
Do activities together with them on the 
web, play videogames, watch movies on 
Help them with doing or finding things
Explain to them  why some websites are good or bad
Suggest ways to use the Internet safely
Suggest behaviors  towards other people 
Help/talk to them when something on the Internet bothers

   Total respondents (counts): AT: 102; DE: 76

 
Another important area we investigated through the parents’ questionnaire regards the level of 

control/permission parents give to their children for their Internet access
permission to use “instant messaging” is generally granted by every parent (percentages range from 
66,7% to 75,5%), with the significant exception of 
comes to “download photos, videos, music, etc.”, parents
difference, as usual, between the 
Austrians 58,8%, the Germans –
“online watching of videoclips”. Basically all parents give total permission to it, even the Germans 
seem more inclined to let their children do it freely anytime.  
Italian and especially the German parents are 
their children can have their own profile only upon permission/supervision. In fact, 44,0% of 
German children cannot have a profile at all), as compared to 
whose children can freely have a profile (respe

 To “give out personal information”
Children can never do it according to 74,0% of 
(58,8%), the Italians (52,0%) and 
videogames”, percentages are more evenly distributed among the three modalities (can never do 
this, can only do this with permission, can do this anytime)
the “restrictive” Germans and the “permissive”

 
Table 30 –

   Total respondents (counts): AT:102 ; DE: 75

 
Can never do this

AT DE
Use instant messaging 5,9 45,5
Download photos, 
videos, music or films 

6,9 39,0

Watch video clips 0,0 13,2
Have his/her own social 
networking profile 

5,9 44,0

Give out personal 
information to others 

48,0 74,0

Play videogames with 
other people 

29,4 46,8
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Table 29 – Activities done with children (% of yes) 

 

AT DE 
on the Internet 85,3 88,3 

nternet (watching what they’re 
72,5 27,3 

nternet 21,6 38,2 
the Internet and learn things on their 

85,3 33,8 

on the Internet (eg. surfing the 
web, play videogames, watch movies on YouTube, etc.) 

43,1 80,5 

ing things on the Internet 74,5 80,5 
why some websites are good or bad 78,4 72,7 

nternet safely 78,4 64,9 
towards other people met on the Internet 95,1 66,2 

on the Internet bothers them  82,4 50,6 
102; DE: 76-77; IT: 146-153; RO: 180-188.  

important area we investigated through the parents’ questionnaire regards the level of 
control/permission parents give to their children for their Internet access 
permission to use “instant messaging” is generally granted by every parent (percentages range from 
66,7% to 75,5%), with the significant exception of the German parents (only 18,2,%). When it 
comes to “download photos, videos, music, etc.”, parents become stricter, although with some 

the Romanian parents (80,2%) and the rest (the 
– once again – only 16,9%). Much more generally allowed is the 

”. Basically all parents give total permission to it, even the Germans 
seem more inclined to let their children do it freely anytime.  As for “social network profiles”, 

German parents are the strictest ones (respectively, 16,
their children can have their own profile only upon permission/supervision. In fact, 44,0% of 
German children cannot have a profile at all), as compared to the Romanians and 
whose children can freely have a profile (respectively, 73,9% and 83,3%). 

To “give out personal information” is indeed a much more restricted activity by all parents. 
according to 74,0% of the German parents, followed by the Romanians 

Italians (52,0%) and the Austrians (48,0%). As for the item regarding “playing online 
ercentages are more evenly distributed among the three modalities (can never do 

this, can only do this with permission, can do this anytime), with once again a polarization between 
the “restrictive” Germans and the “permissive” Romanians.  

– Internet activities controlled/permitted (%) 
 

): AT:102 ; DE: 75-77; IT:147-153; RO: 182-187. 

Can never do this Can only do this with 
permission  

Can do this anytime

DE IT RO AT DE IT RO AT
45,5 7,5 11,0 12,7 23,6 17,7 11,5 75,5

39,0 11,1 6,0 30,4 41,6 26,8 10,4 58,8

13,2 3,3 4,4 9,8 31,6 28,3 9,3 86,3

44,0 5,3 13,0 8,8 16,0 41,7 6,0 83,3

74,0 52,0 58,8 36,3 22,1 33,6 13,2 9,8

46,8 26,8 15,0 26,5 39,0 24,2 8,0 30,4
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IT RO 
81,7 69,1 

41,6 33,5 

57,3 41,3 

32,2 48,9 

44,9 30,4 

53,1 41,2 
67,6 51,9 
67,3 41,2 
75,7 54,9 
57,4 44,2 

important area we investigated through the parents’ questionnaire regards the level of 
 (see Table 30). Total 

permission to use “instant messaging” is generally granted by every parent (percentages range from 
German parents (only 18,2,%). When it 

become stricter, although with some 
the Italians 59,5%, the 

Much more generally allowed is the 
”. Basically all parents give total permission to it, even the Germans 

As for “social network profiles”, the 
the strictest ones (respectively, 16,0% and 41,7,% of 

their children can have their own profile only upon permission/supervision. In fact, 44,0% of the 
Romanians and the Austrians 

is indeed a much more restricted activity by all parents. 
German parents, followed by the Romanians 

As for the item regarding “playing online 
ercentages are more evenly distributed among the three modalities (can never do 

, with once again a polarization between 

 

Can do this anytime 

AT DE IT RO 
75,5 18,2 66,7 71,4 

58,8 16,9 59,5 80,2 

86,3 52,6 67,1 84,2 

83,3 37,3 51,7 73,9 

9,8 1,3 13,8 17,6 

30,4 11,7 43,8 70,6 



 

 

                                                                                                                              

Another kind control we surveyed was the one 
case too we noticed the same kind of differentiation across the four countries which deserves further 
analysis. For example, checking the websites visited by their children is mostly done the Germans, 
followed by the Italians, the Austrians and, qu
item listed on the table. Although we need further analysis, w
again – that differences in the forms of parental control are directly linked to the degree of digital 
competence parents have. Presumably, 
children’s profile on social networks because they do not know how to do it. Instead, 
and the German parents – who are more competent 
think that Italians and the Romanians are not so much more permissive as they are less competent.
 

Table 31

 
Which websites s/he visited  
The messages in his/her email or instant messaging account 
His/her profile on a social network or online community 
The internet temporary files or downloaded files 
Which friends or contacts s/he adds to 
instant messaging service  
Total respondents (counts): AT:102 ; DE: 74

The absence of control through some kind of technological device 
just said, with the exception of the item regarding the installation of antivirus/antispam, a practice 
quite widespread also among the least competent persons 

Table 32 – Parental control through technology (% of yes)
 
 
Blocking or filtering software  
Software that keeps track of the websites visited 
A service that limits the time children spend on the Internet 
Software to prevent spam or junk mail or viruses 
Total respondents (counts): AT:102 ; DE: 75

We also asked parents whether they knew 
particular Internet activities that might be risky, such as meeting with strangers first known online 
or being exposed to violent, offensive or sexual material. Accord
have not been exposed to this kind of risky behaviors, with the partial exception of 
and Italian parents, as you can see from 

 
Table 33

 
Met face to face with a stranger first known on
Been treated in a hurtful/nasty way by another 
teenager  
Treated another teenager in a hurtful/
Sent/received sexual material  
Seen aggressive or violent images  

  Total respondents (counts): AT:102 ; DE: 7

Finally, in the last part of the questionnaire
regards to some statements (see Table 

                                                                                                                             

 

 

 

                                                                                                                                                                                     Dipartimento di Studi su Diritto, Politica e Società (DPDS)

Another kind control we surveyed was the one done “ex-post” by parents 
case too we noticed the same kind of differentiation across the four countries which deserves further 
analysis. For example, checking the websites visited by their children is mostly done the Germans, 
followed by the Italians, the Austrians and, quite apart, the Romanians. The same with the other 

Although we need further analysis, we can temporarily conclude 
that differences in the forms of parental control are directly linked to the degree of digital 
nce parents have. Presumably, the Italians and the Romanians parents do not check their 

children’s profile on social networks because they do not know how to do it. Instead, 
who are more competent – are more inclined to control

Romanians are not so much more permissive as they are less competent.

Table 31 – Ex-post parental control (% of yes) 
 

AT DE
48,0 60,0

The messages in his/her email or instant messaging account  26,5 13,5
His/her profile on a social network or online community  56,9 41,9
The internet temporary files or downloaded files  30,4 42,7
Which friends or contacts s/he adds to his/her social network profile or 

45,1 29,7

): AT:102 ; DE: 74-75; IT:145-149; RO: 185-186. 

The absence of control through some kind of technological device further confirms what we’ve 
, with the exception of the item regarding the installation of antivirus/antispam, a practice 

quite widespread also among the least competent persons (see Table 32). 
 

Parental control through technology (% of yes)

AT DE
29,4 33,3

Software that keeps track of the websites visited  14,7 18,7
A service that limits the time children spend on the Internet  9,8 66,7
Software to prevent spam or junk mail or viruses  98,0 88,2

): AT:102 ; DE: 75-76; IT:145-148; RO: 182-186. 

We also asked parents whether they knew if their children had ever been involved in some 
particular Internet activities that might be risky, such as meeting with strangers first known online 
or being exposed to violent, offensive or sexual material. According to most of the parents, children 
have not been exposed to this kind of risky behaviors, with the partial exception of 

, as you can see from Table 33.  

Table 33 – Risky behaviors (% of yes) 
 

AT DE 
face with a stranger first known online  8,8 5,5 

nasty way by another 
17,6 2,8 

nager in a hurtful/nasty way  0,0 1,4 
4,9 1,4 
9,8 15,1 

): AT:102 ; DE: 71-73; IT:149-150; RO: 186-188. 

of the questionnaire, we asked parents about their level of agreement with 
(see Table 34).   
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post” by parents (see Table 31). In this 
case too we noticed the same kind of differentiation across the four countries which deserves further 
analysis. For example, checking the websites visited by their children is mostly done the Germans, 

ite apart, the Romanians. The same with the other 
e can temporarily conclude – once 

that differences in the forms of parental control are directly linked to the degree of digital 
Romanians parents do not check their 

children’s profile on social networks because they do not know how to do it. Instead, the Austrians 
to control. Therefore, we 

Romanians are not so much more permissive as they are less competent. 

DE IT RO 
60,0 49,7 32,8 
13,5 23,6 20,5 
41,9 37,6 28,6 
42,7 22,6 31,9 

29,7 29,5 20,5 

further confirms what we’ve 
, with the exception of the item regarding the installation of antivirus/antispam, a practice 

Parental control through technology (% of yes) 

DE IT RO 
33,3 19,6 15,7 
18,7 16,2 19,0 
66,7 5,5 10,4 
88,2 82,3 63,4 

if their children had ever been involved in some 
particular Internet activities that might be risky, such as meeting with strangers first known online 

ing to most of the parents, children 
have not been exposed to this kind of risky behaviors, with the partial exception of the Romanian 

IT RO 
4,7 22,5 

8,7 2,7 

2,7 2,7 
6,0 14,9 
38,7 33,9 

s about their level of agreement with 



 

 

                                                                                                                              

On average, more than a half of the sample 
limited access are not a feasible nor desirable solution to handle children’s relationship with the 
Internet”. The remaining does not agree very much or at all.
(and a bit less the Italians) seem more inclined to censorship and control, even if 
in practice, as we’ve seen from other empirical evidence. A 
analysis and that maybe is due – 
from others. 

Over 70% of the parents sampled across the four countries 
the Germans) seem quite convinced 
by the Internet and also admit the need to acquire more competence 
advantage of it. Roughly, the same percentage 
understand and avoid the risks of Internet
confident, a finding most probably due to 
uncertainty and distrust, and above all to 
either immature and defenseless or, at the opposite, irresponsible and 
been collected for the rest of the items 

 

Table 34 - Agreement with statements about the Internet

Total respondents (counts): AT: 101; DE: 76
were always below 5,4%, except one case (RO on 
 

Drawing some temporary conclusions, from the parents sampled in our survey, we’ve collected 
empirical evidence that whenever
technological innovation is combined with a relationship with children based on mutual sharing and 
participation (at least for the age
Internet is seen in “instrumental” terms, less ideologically biased so to speak, oriented to improve 
the general development of their role competences, and not simply technical skills. That is what we 
can say about the German and the 
further investigation and analysis. Whenever 
lower digital competence is combined with a “top
and protection, as with the Romanians and 
something dangerous and risky, hence requiring a stricter control on children’s uses of it. 

 
4. Teachers as “digital immigrants”?

 
Although, as we’ve repeatedly pointed out, 

probabilistic way and hence have no statistical value, we still want to make some comments on the 

 
Not at all

AT DE

I think censorship and limited 
access are not a feasible nor 
desirable solution  

11,9 14,5

I think Internet offers many 
opportunities to my child, and also 
that I should be more competent  

0,0 2,6

I am confident about my child’s 
capacity to understand and avoid 
the risks of internet  

3,0 7,8

Internet is an important source of 
information and sociality  

0,0 3,9

I find internet very useful for my 
child’s schoolwork 

5,0 1,3
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half of the sample agrees a lot or a fair amount
limited access are not a feasible nor desirable solution to handle children’s relationship with the 

The remaining does not agree very much or at all. Surprisingly, 
more inclined to censorship and control, even if 

in practice, as we’ve seen from other empirical evidence. A contradiction that requires further 
 as said – to a lack of competence that originates a need for control 

Over 70% of the parents sampled across the four countries (a bit more among 
seem quite convinced (a lot and a fair amount) about the many opportunities offered 

by the Internet and also admit the need to acquire more competence to help their children take full 
Roughly, the same percentage seems quite confident about 

understand and avoid the risks of Internet. As usual, the Italians and the Romanians seem a bit less 
, a finding most probably due to a lack of competence that tends to develop a feeling of 

and distrust, and above all to an educational approach that tend
either immature and defenseless or, at the opposite, irresponsible and reckless. Similar 

items (see Table 34).  

Agreement with statements about the Internet (%)

AT: 101; DE: 76-77; IT: 152-153; RO: 180-185. The “don’t know” column has been omitted since data 
one case (RO on the item about censorship: 16,1%). 

Drawing some temporary conclusions, from the parents sampled in our survey, we’ve collected 
ever digital competence and a more open 

technological innovation is combined with a relationship with children based on mutual sharing and 
participation (at least for the age-group considered in our study), it is more likely that the use of 

seen in “instrumental” terms, less ideologically biased so to speak, oriented to improve 
the general development of their role competences, and not simply technical skills. That is what we 

the Austrian parents, with some exceptions, though
further investigation and analysis. Whenever this combination does not occur, 
lower digital competence is combined with a “top-down” pedagogical approach based on control 

Romanians and the Italians, it is more likely that the Internet appears as 
something dangerous and risky, hence requiring a stricter control on children’s uses of it. 

“digital immigrants”? 

Although, as we’ve repeatedly pointed out, our samples have been extracted in a non 
probabilistic way and hence have no statistical value, we still want to make some comments on the 

Not at all Not very much A fair amount

DE IT RO  AT DE IT RO  AT DE IT 

14,5 16,4 23,3 25,7 25,0 26,3 26,1 30,7 26,3 32,9 

2,6 5,9 4,9 17,8 5,2 12,4 15,4 24,8 22,1 40,5 

7,8 2,6 2,2 14,9 14,3 38,2 10,4 56,4 51,9 40,1 

3,9 4,6 2,7 11,9 2,6 28,3 21,9 50,5 36,4 31,6 

1,3 17,1 2,2 7,9 5,2 34,2 23,8 56,4 46,8 27,6 
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a lot or a fair amount that “censorship and 
limited access are not a feasible nor desirable solution to handle children’s relationship with the 

Surprisingly, the Romanian parents 
more inclined to censorship and control, even if this is contradicted 

contradiction that requires further 
to a lack of competence that originates a need for control 

(a bit more among the Austrians and 
about the many opportunities offered 

to help their children take full 
quite confident about children’s capacity to 

Romanians seem a bit less 
a lack of competence that tends to develop a feeling of 
an educational approach that tends to consider children 

reckless. Similar data have 

(%)  

“don’t know” column has been omitted since data 

Drawing some temporary conclusions, from the parents sampled in our survey, we’ve collected 
more open attitude towards 

technological innovation is combined with a relationship with children based on mutual sharing and 
group considered in our study), it is more likely that the use of 

seen in “instrumental” terms, less ideologically biased so to speak, oriented to improve 
the general development of their role competences, and not simply technical skills. That is what we 

though, that do require 
combination does not occur, or better whenever a 

down” pedagogical approach based on control 
Italians, it is more likely that the Internet appears as 

something dangerous and risky, hence requiring a stricter control on children’s uses of it.  

our samples have been extracted in a non 
probabilistic way and hence have no statistical value, we still want to make some comments on the 

A fair amount  A lot 

RO AT DE IT RO  

24,4 29,7 34,2 21,7 10,0 

39,6 55,4 67,5 39,9 36,3 

27,3 23,8 24,7 18,4 57,4 

31,7 36,6 55,8 35,5 40,4 

37,8 28,7 46,8 19,1 30,8 



 

 

                                                                                                                              

age and gender of the teachers we interviewed during our survey, 
confirm trends emerged in other  more statistically representative studies, at least as far Italy is 
concerned.  

Having clustered age in three main groups, we can notice that Romania, followed by Austria, 
have the largest number of teachers under 40, while Germany
number of teachers between 40-50 and 
(see Graph 2). These data may justify some 
for adults – differently from children 
uses. Similarly, as far as gender is concerned, females prevail
general, confirms the tendency to the “femininization” of t
specifically, represents – just like age 
more frequent with males (see Graph 3
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Male 

100,0%
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20,0% 

0,0% 

                                                                                                                             

 

 

 

                                                                                                                                                                                     Dipartimento di Studi su Diritto, Politica e Società (DPDS)

age and gender of the teachers we interviewed during our survey, given also 
in other  more statistically representative studies, at least as far Italy is 

Having clustered age in three main groups, we can notice that Romania, followed by Austria, 
have the largest number of teachers under 40, while Germany, and even more Italy, have the largest 

50 and over (see Graph 1), and hence with more years of teaching
These data may justify some of the considerations we’ll make later 

children – age is still an important variable when it comes to Internet 
uses. Similarly, as far as gender is concerned, females prevail over males

tendency to the “femininization” of the teaching profession, and 
just like age – a discriminating element in the uses of the Internet, usually 
(see Graph 3).  

Graph 1 - Age range 
 
 
 
 
 

Graph 2 - Years of teaching 

Over 50From 40 to 49

Female
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also that they seem to 
in other  more statistically representative studies, at least as far Italy is 

Having clustered age in three main groups, we can notice that Romania, followed by Austria, 
, and even more Italy, have the largest 

hence with more years of teaching 
considerations we’ll make later about the fact that 

important variable when it comes to Internet 
over males, something that, in 

he teaching profession, and more 
a discriminating element in the uses of the Internet, usually 

Romania 

Italy

Germany

Austria

Romania 

Italy

Germany

Austria



 

 

                                                                                                                              

 

 
 
 
 
 
 
 
 
 
 
 

4.1. Internet activities at home and at school
 

As we’ve observed also for parents, the teachers we interviewed seem to use the 
“adult” ways, albeit with some minor difference from one country to the other. In all four partner 
countries, the activities mostly done by them are typical of the “digital immigrants”, as Prensky 
would put it, whereas the ones usually associated with adolescents (Pre
almost totally ignored, with the exception of the Romanians.

As Table 35 shows, “Sending and receiving
day or almost), especially for Austrian and German teachers, followed by “
news”, “Working”, “Visiting a social network profile” and “
activities are decreasingly done once or twice a week or a month, or even never. “Play
videogames”, for instance, with the 
less than once a month. The “Use of instant messaging” goes roughly along th
it is more evenly distributed among the different countries. So is the case with “
rooms”. One activity that is never done (not even by Romanians) is “
world”. It seems that, with the exception 
the Internet mostly according to a “push” perspective (for information retrieval, video watching, 

Male

100,0%

80,0% 

60,0%

40,0% 

20,0% 

0,0%
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Graph 3 - Gender 

Internet activities at home and at school 

As we’ve observed also for parents, the teachers we interviewed seem to use the 
, albeit with some minor difference from one country to the other. In all four partner 

countries, the activities mostly done by them are typical of the “digital immigrants”, as Prensky 
would put it, whereas the ones usually associated with adolescents (Prensky’s “digital natives”) are 
almost totally ignored, with the exception of the Romanians. 

ing and receiving e-mails” is the most frequently done activity (every 
day or almost), especially for Austrian and German teachers, followed by “

a social network profile” and “Watching video 
s are decreasingly done once or twice a week or a month, or even never. “Play

videogames”, for instance, with the usual exception of the Romanians, is either never done or done 
less than once a month. The “Use of instant messaging” goes roughly along th
it is more evenly distributed among the different countries. So is the case with “
rooms”. One activity that is never done (not even by Romanians) is “Spend
world”. It seems that, with the exception of visiting social networks, the teachers in our sample use 
the Internet mostly according to a “push” perspective (for information retrieval, video watching, 

FemaleMale
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As we’ve observed also for parents, the teachers we interviewed seem to use the Internet in 
, albeit with some minor difference from one country to the other. In all four partner 

countries, the activities mostly done by them are typical of the “digital immigrants”, as Prensky 
nsky’s “digital natives”) are 

mails” is the most frequently done activity (every 
day or almost), especially for Austrian and German teachers, followed by “Reading/watching the 

 clips”. The rest of the 
s are decreasingly done once or twice a week or a month, or even never. “Playing 

exception of the Romanians, is either never done or done 
less than once a month. The “Use of instant messaging” goes roughly along the same lines, although 
it is more evenly distributed among the different countries. So is the case with “Visiting chat-

pending time in a virtual 
of visiting social networks, the teachers in our sample use 

the Internet mostly according to a “push” perspective (for information retrieval, video watching, 

Romania 

Italy

Germany

Austria



 

 

                                                                                                                              

news reading, etc.). They do not seem enough d
whereby they generate and share content on a horizontal, Web
home or professional ones at school 
spaces, instant messaging, social networks, mobile phon
used for teaching, having the competence to do so).

One short comment about “M
once or twice a month, or even less, especially for Italians and 
less familiar with the use of credit cards or other forms of online payment).

As for the Internet activities done explicitly for 
“Prepare classes, tests, etc.” are the activities that almost 60% 
daily or once/twice a week, with the exception of Italians who do that on a monthly basis.
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news reading, etc.). They do not seem enough digitally sophisticated for “pull
whereby they generate and share content on a horizontal, Web-2.0 basis either for private uses at 

at school (indeed, it is being increasingly shown that chatrooms, virtual 
spaces, instant messaging, social networks, mobile phones and even videogames can be proficiently 
used for teaching, having the competence to do so). 

Making purchases”: it is an activity quite commonly done, albeit 
once or twice a month, or even less, especially for Italians and Romanians (who are most probably 
less familiar with the use of credit cards or other forms of online payment). 

As for the Internet activities done explicitly for work (see Table 36), “Exchange mails” and 
“Prepare classes, tests, etc.” are the activities that almost 60% of the teachers interviewed do either 
daily or once/twice a week, with the exception of Italians who do that on a monthly basis.
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igitally sophisticated for “pull” uses of the Internet 
2.0 basis either for private uses at 

(indeed, it is being increasingly shown that chatrooms, virtual 
es and even videogames can be proficiently 

: it is an activity quite commonly done, albeit 
Romanians (who are most probably 

Table 36), “Exchange mails” and 
of the teachers interviewed do either 

daily or once/twice a week, with the exception of Italians who do that on a monthly basis. 



 

 

                                                                                                                              

                                              Table 35 – Kind and frequency of Internet activities (%)
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
               Total respondents (counts): AT: 50; DE: 28-29; IT: 47-49; RO: 44
 

Table 36

Total respondents (counts): AT: 50; DE: 26-29; IT: 49; RO: 45-50.

 
Never 

AT DE IT RO

For work 6,0 0,0 2,0 0,0

Watch video clips 12,0 25,0 42,6 19,6

Download music or films 62,0 65,6 72,3 37,8

Read/watch the news 10,0 13,8 10,2 25,5

Send/receive emails 0,0 0,0 2,1 12,0

Visit a social network 42,0 69,0 58,3 40,0

Visit a chatroom 96,0 82,8 91,8 84,4

Use instant messaging 79,0 72,4 70,8 32,6

Play videogames 98,0 93,1 95,8 75,0

Make purchases 20,0 10,3 54,2 53,3

Spend time in a virtual world 100,0 93,1 97,9 91,1

 
Never

AT DE 

Exchange mails with students, parents, 
colleagues, etc. 

6,0 10,3 

Prepare reports, classes, tests, documents, etc. 18,0 0,0 

Assign homework requiring the use of Internet 38,0 7,1 

Search for teaching resources  0,0 3,4 

Exchange messages with students via social 
networks 

76,0 89,7 

Use Internet in class  28,0 48,3 
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Kind and frequency of Internet activities (%) 

49; RO: 44-50.  The “don’t know” column has been omitted since data are almost always equal to 0,0

Table 36 – Kind and frequency of Internet activities done for work (%) 

Less than once a month Once or twice a month Once or twice a week

RO AT DE IT RO AT DE IT RO AT DE IT  

0,0 16,0 3,6 4,1 6,0 24,0 28,6 22,4 12,0 30,0 42,9 46,9 

19,6 30,0 25,0 19,1 19,6 24,0 17,9 17,0 15,2 24,0 28,6 17,0 

37,8 20,0 17,2 12,8 28,9 8,0 17,2 4,3 13,3 8,0 0,0 4,3 

25,5 14,0 24,1 8,2 14,9 12,0 17,2 6,1 10,6 24,0 31,0 6,1 

12,0 2,0 0,0 4,2 2,0 0,0 0,0 8,3 12,0 14,0 31,0 8,3 

40,0 20,0 3,4 0,0 22,2 4,0 0,0 4,2 2,2 20,0 6,9 4,2 

84,4 2,0 6,9 0,0 4,4 0,0 3,4 6,1 4,4 2,0 3,4 6,1 

32,6 8,0 10,3 8,3 4,3 10,0 0,0 12,5 17,4 4,0 17,2 12,5 

75,0 0,0 6,9 2,1 6,8 0,0 0,0 0,0 9,1 2,0 0,0 0,0 

53,3 40,0 37,9 22,9 26,7 34,0 34,5 20,8 8,9 6,0 17,2 20,8 

91,1 0,0 3,4 2,1 2,2 0,0 0,0 0,0 2,2 0,0 0,0 0,0 

Never Less than once a month Once or twice a month Once or twice a week

IT RO AT DE IT RO AT DE IT RO AT DE

 20,4 20,8 18,0 24,1 18,4 14,6 26,0 20,7 32,7 20,8 30,0 20,7

4,1 6,0 14,0 11,5 16,3 4,0 8,0 19,2 30,6 28,0 30,0 30,8

59,2 29,8 26,0 28,6 10,2 17,0 18,0 32,1 20,4 27,7 14,0 28,6

6,1 6,3 14,0 13,8 14,3 14,6 48,0 51,7 53,1 31,3 30,0 24,1

 69,4 80,0 10,0 3,4 10,2 2,2 4,0 3,4 10,2 2,2 8,0 0,0

 51,0 20,0 28,0 27,6 32,7 20,0 22,0 10,3 14,3 15,6 20,0 13,8
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The “don’t know” column has been omitted since data are almost always equal to 0,0. 

Once or twice a week Every day or almost 

 RO AT DE IT RO 

 34,0 24,0 25,0 24,5 46,0 

 23,9 10,0 3,6 4,3 19,6 

 8,9 2,0 0,0 2,1 8,9 

 14,9 40,0 13,8 36,7 14,3 

 24,0 84,0 69,0 50,0 50,0 

 15,6 14,0 20,7 20,8 17,8 

 2,2 0,0 3,4 0,0 2,2 

 13,0 0,0 0,0 2,1 28,3 

 4,5 0,0 0,0 2,1 2,3 

 4,4 0,0 0,0 0,0 4,4 

 0,0 0,0 0,0 0,0 0,0 

Once or twice a week Every day or almost 

DE IT RO AT DE IT RO 

20,7 24,5 25,0 20,0 24,1 4,1 18,8 

30,8 36,7 28,0 30,0 38,5 12,2 34,0 

28,6 10,2 19,1 4,0 3,6 0,0 6,4 

24,1 22,4 27,1 8,0 6,9 4,1 20,8 

0,0 8,2 8,9 2,0 3,4 2,0 6,7 

13,8 2,0 17,8 2,0 0,0 0,0 4,4 



 

 

                                                                                                                              

 “Search for teaching resources” is another quite common activity, although mostly distributed 
once or twice a month. Other activitie
and “Use Internet in class” are less frequent: over 50% of the sample interviewed do that less than 
once a month or never (once again, Italians appear as the most reluctant to adopt these kinds of 
of Internet while the Austrians and the Romanians are the most willing, showing that the age 
variable, as we’ve suggested, may make the difference. For example, Austrians and Romanians are 
the ones who access the Internet via mobile phones more than t
with students via social networks” is the least frequent activity: roughly 80% of the sample never 
does that, which makes us conclude that in fact the teachers interviewed seem to be inclined 
towards more traditional uses of the Internet. 

Finally, as for the Internet activities teachers do with students specifically addressing the issues 
of our project (the opportunity and risks of the Internet), we have observed that in general a good 
half of them does the kinds of activity 
the activity of “encouraging them to explore and learns new things about the Internet” is even done 
by over 90% of Germans and Austrians, followed by Romanians (74%) and Italians (56,3%). In
Romanians are usually the most willing to do these activities, followed by Germans, Austrians and 
Italians. 

Table 37 – Internet activities done with students (%

     Total respondents (counts): AT: 50; DE: 27
 

As we did with parents, we asked teachers 
particular statements about Internet
the four countries are well aware of Internet potential for improving learning and teaching 
processes, albeit with some minor difference from one country to the other.  

If we go more into detail, however, 
censorship: it does not seem a feasible nor desirable solution to manage students’ uses and access of 
the Internet to most of the Austrian teachers 
followed by the Italians (61,2%), the Romanians (48,0%) and, surprisingly, the Germans (27,2%). 

If we look at the second item 
competent”), we notice a similar distribution, with the Austrians on the 
Germans/Romanians at the bottom.

Teachers seem to have a less clear
Internet risks: it is distributed across the “not very much”, “a fair amount” and “a lot” modalitie
possible consequence of the superficial knowledge they have of their students’ attitudes towards the 
Internet.  

A quite more definite opinion is the one expressed abo
basically the totality of them Internet is an important 
useful for teaching and learning. 
 
 
 

 
Talk about what they do on the Internet
Encourage them to explore and learn things
Internet 
Help them to find stuff on the internet
Explain why some websites are good or bad
Suggest ways to use the internet safely
Suggest behaviors with people on the internet
Help/talk to them when “bothered” on the internet
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“Search for teaching resources” is another quite common activity, although mostly distributed 
once or twice a month. Other activities, such as “Assign homework requiring the use of Internet” 
and “Use Internet in class” are less frequent: over 50% of the sample interviewed do that less than 
once a month or never (once again, Italians appear as the most reluctant to adopt these kinds of 
of Internet while the Austrians and the Romanians are the most willing, showing that the age 
variable, as we’ve suggested, may make the difference. For example, Austrians and Romanians are 
the ones who access the Internet via mobile phones more than the others). “Exchange messages 
with students via social networks” is the least frequent activity: roughly 80% of the sample never 
does that, which makes us conclude that in fact the teachers interviewed seem to be inclined 

the Internet.  
Finally, as for the Internet activities teachers do with students specifically addressing the issues 

of our project (the opportunity and risks of the Internet), we have observed that in general a good 
half of them does the kinds of activity we listed on the questionnaire (see Table 37). In particular, 
the activity of “encouraging them to explore and learns new things about the Internet” is even done 
by over 90% of Germans and Austrians, followed by Romanians (74%) and Italians (56,3%). In
Romanians are usually the most willing to do these activities, followed by Germans, Austrians and 

 
Internet activities done with students (% of yes

): AT: 50; DE: 27-29; IT: 48-50; RO: 48-50.  

e asked teachers too about their level of agreement with certain 
particular statements about Internet benefits (see Table 38). Generally speaking, all teachers across 
the four countries are well aware of Internet potential for improving learning and teaching 
processes, albeit with some minor difference from one country to the other.   

however, we see that this difference is not so minor when it comes to 
a feasible nor desirable solution to manage students’ uses and access of 

Austrian teachers (70%, adding the two modalities 
, the Romanians (48,0%) and, surprisingly, the Germans (27,2%). 

item (“Internet offers many opportunities and I should be more 
we notice a similar distribution, with the Austrians on the top of the list and the 

Germans/Romanians at the bottom. 
Teachers seem to have a less clear-cut opinion about their students’ capacit

is distributed across the “not very much”, “a fair amount” and “a lot” modalitie
sible consequence of the superficial knowledge they have of their students’ attitudes towards the 

A quite more definite opinion is the one expressed about on the last three statements:
basically the totality of them Internet is an important source of information and sociality and is also 

 

AT DE 
do on the Internet 50,0 44,8 

them to explore and learn things about the 
94,0 92,9 

internet  56,0 75,9 
Explain why some websites are good or bad 72,0 75,9 

ways to use the internet safely 52,0 53,6 
Suggest behaviors with people on the internet 62,0 58,6 
Help/talk to them when “bothered” on the internet 48,0 40,7 
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“Search for teaching resources” is another quite common activity, although mostly distributed 
s, such as “Assign homework requiring the use of Internet” 

and “Use Internet in class” are less frequent: over 50% of the sample interviewed do that less than 
once a month or never (once again, Italians appear as the most reluctant to adopt these kinds of uses 
of Internet while the Austrians and the Romanians are the most willing, showing that the age 
variable, as we’ve suggested, may make the difference. For example, Austrians and Romanians are 

he others). “Exchange messages 
with students via social networks” is the least frequent activity: roughly 80% of the sample never 
does that, which makes us conclude that in fact the teachers interviewed seem to be inclined 

Finally, as for the Internet activities teachers do with students specifically addressing the issues 
of our project (the opportunity and risks of the Internet), we have observed that in general a good 

we listed on the questionnaire (see Table 37). In particular, 
the activity of “encouraging them to explore and learns new things about the Internet” is even done 
by over 90% of Germans and Austrians, followed by Romanians (74%) and Italians (56,3%). In fact 
Romanians are usually the most willing to do these activities, followed by Germans, Austrians and 

of yes) 

about their level of agreement with certain 
Generally speaking, all teachers across 

the four countries are well aware of Internet potential for improving learning and teaching 

at this difference is not so minor when it comes to 
a feasible nor desirable solution to manage students’ uses and access of 

(70%, adding the two modalities a fair amount/a lot), 
, the Romanians (48,0%) and, surprisingly, the Germans (27,2%).  

many opportunities and I should be more 
top of the list and the 

cut opinion about their students’ capacity to understand 
is distributed across the “not very much”, “a fair amount” and “a lot” modalities, a 

sible consequence of the superficial knowledge they have of their students’ attitudes towards the 

ut on the last three statements: for 
source of information and sociality and is also 

IT RO 
54,3 66,0 

56,3 74,0 

56,3 62,0 
54,0 86,0 
44,0 64,0 
30,6 68,0 
34,7 62,5 



 

 

                                                                                                                              

Table 38 – Agreement with statements about the Internet

Total respondents (counts): AT: 48; DE: 27; IT: 49
0%, in a few cases are between 1-2%, and only in one case (item about censorship) are: 

 
Not at all

AT DE

Censorship is not a feasible nor 
desirable solution 

20,8 27,3

Internet offers many 
opportunities and I should be 
more competent 

2,1 0,0

I am confident about  my 
students’ capacity to 
understand Internet risks 

0,0 0,0

Internet is an important source 
of information and sociality 

0,0 0,0

I find internet very useful for 
my teaching activity 

0,0 0,0

I find internet very useful for 
students’ learning 

0,0 0,0
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Agreement with statements about the Internet (%)

AT: 48; DE: 27; IT: 49-50; RO: 50. The “don’t know” column has been omitted since data are almost always equal to 
2%, and only in one case (item about censorship) are: (DE:31,8%; IT:4,1%; RO:8%).

Not at all Not very much A fair amount

DE IT  RO AT DE IT RO  AT DE IT 

27,3 8,2 16,0 8,3 13,6 26,5 32,0 39,6 22,7 38,8 

0,0 2,0 2,0 4,2 11,1 4,0 10,0 27,1 33,3 56,0 

0,0 8,0 2,0 20,8 29,6 58,0 40,0 50,0 70,4 24,0 

0,0 2,0 2,0 2,1 0,0 7,0 4,0 29,2 37 34,7 

0,0 0,0 2,0 2,1 0,0 12,2 6,0 29,2 48,1 55,1 

0,0 0,0 2,0 4,2 0,0 20,0 16,0 47,9 48,1 58,0 
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(%) 

The “don’t know” column has been omitted since data are almost always equal to 
(DE:31,8%; IT:4,1%; RO:8%). 

A fair amount  A lot 

RO AT DE IT RO  

28,0 31,3 4,5 22,4 16,0 

50,0 66,7 55,6 38,0 36,0 

34,0 27,1 0,0 10,0 22,0 

42,0 68,8 63,0 49,0 48,0 

46,0 68,8 51,9 32,7 46,0 

36,0 47,9 51,9 22,0 46,0 


